

















and our first line for 1955 is literally bursting with a 


hundred bright display ideas that will put new Spring in 


your windows from January through June. Look for us .. . 


in your city 


2516 W. Armitage Avenue @ Chicago 47, Illinois @e HUmboldt 9-2516 
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§ Showmanship in Selling Zax 6 fe 


because...it stimulates the emotions hich develop the urge to buy 


Stensgaard promotion sponsored by the 
Florida State Advertising Commission... 
as shown in hundreds of fine windows and 
ads in America’s leading stores from the 


Rocky Mountains to the Atlantic Coast. 





AS SHOWN AT STEWART CO., LOUISVILLE, KY. 
E. W. Bettis, Dispiay Director 


. ft 4" , ai P . : : HENRY C. LYTTON 
Colorful FKeltuk Comuras and excellent art in oil ae Oe Geese an, 
Guy Bowen, Promotion Director 


This complete brochure ts 


siven to each store...also , ' 
: colors...tells and sells. Display Directors and their 
acomplete promotion plan 
with exciting display ma- 


terials. 


be Sure to ger your Shae WwW ZL. S. fine Promotions in 1955 


capable staffs—know how to use. See for yourself. 





AS SHOWN AT HENRY C. LYTTON 
& CoO., CHICAGO, ILL. 
Guy Bewen, Promotion Director 


AS SHOWN AT FAMOUS-BARR, ST. LOUIS, MO.—Adrian Deisman, Display Director 


\, W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Merchandising Arts Sales and Distribution plans 


AS SHOWN AT HENRY C. LYTTON 
AS SHOWN AT FAMOUS-BARR, ST. LOUIS, MO.—Adrien Deisman, Display Director & CO. EVANSTON, iil. 
Guy Bowen, Promotion Director 


com plete foe It 
ourself promo 


on. Most unusual 





yeative desians 
ith great attrac. 
on value. Exclu- 
‘we one store to a 
itv. Our men are 
ow traveling terri 
wies—if vou want 
» he the first to se 
Tr? wurile or wire 
woour representa- 
ve to call on vou. 


0 obligati on 








DISPLAY 
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Editor's Comment . , : 
How Display Is Handled At Halle Brothers By Homer L. Hendrickson . 
The Story Of Christmas As Told By New York Displays 

By Virginia Roehl 


By Kim Hoffmann and 
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By Irene Miller 
By Howard Kuhn 


Designing The Paulin Toy Store 


Interior Display At The New Ohrbach’'s 
Los Angeles Windows Accent Sun Fun 
Promotions Coming Up By Louis Gehring 
Chicago Display Scene By Jean Mowat 


Low Cost, Easily Built Displays For The Small Store 

By Jim Kiley 
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New Store Keyed To Suburban Life 
Saks’ Holiday Facade Wins Cheers 
Remodeling For Better Display 
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Gilbey Exhibit 


By Jim Tupper . 
By John F. Bowman 
The Display Parade By Jim Tupper . 
Silver Promotion 

Reminiscing 

Your Column . 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 

Displays for a circus theme promotion 
ot R. H. White & Co., Boston, will be 
the subject of one feature article in the 
March issue ... Another will deal with 
how display is handled at Joslin's, Den- 
ver... There will be reports on current 
display in New York City, Chicago, and 
Los Angeles, as well as a number of 
other features of exceptional interest .. . 
In the mail February 20. 


* 
THE COVER 


The background was painted on white 
papered walls in cool blues and greens, 
while real ferns and flowers were in the 
foreground. The display was by Olene 
Criste, Russeks, New York City 
(Full color photograph by courtesy of 
Retail Reporting Bureau, New York City.) 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupper, Art Director 
John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


ion 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other 
wise missed copies cannot be supplied 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you shore it with others. 
See that it reaches other executives of 
your organization and the members of 


your department. 
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is the foremost 
mannequin maker 
~ In the world today? : 





WIN THIS PRIZE 
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52° STIPPLE FESTIVAL 
GOLD SPATTER) 
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RUBNER PRODUCTS for 


Sp rin g 


NOVELTY e QUALITY e ORIGINALITY 


@ Raised Texture-Tone Papers | 
@ Precision Cut Festival Paper Ribbons : 
@ New Fairlawn Paper and Cloth TI 's Al ays s thing N 


@ Cork Paper— Snow Paper — 5925 Broadway, New York 63, N. Y. 
Gravel Paper 
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Lice-OSrwibe ... the most flexible sign machine 
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Change trom cardboard to paper by the turn 
of a dial... Print one of a kind, two sided or 
repeat extras Use new display scripts 
and/or any type combination Reproduce 
zinc plates, half-tones or any cuts for headings 
and toppers Prepare originals for offset 
duplication .. . Proof lines of type for adver- 
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THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 
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tising paste-ups ... Use one or several colors 
of ink at once Adopt any layout and 
control copy .. . Models tor all size stores . 







Write for complete catalog 
with prices and free samples 
of work. 






















Bulkton 
RIBBON 


AND 


STREAMER 
WIDTHS 


NOW AVALIABLE 


IN 


42 Seamless 
COLORS 


Size List Price 
2" x 100 yds. $1.40 
4° «100 yds. 2.65 
6x 50 yds. 2.00 
Bx 50 yds. 2.65 


107 in. Wide DUTCH BRICK 





2 Printed Designs 
in 107 in. Width 


AVAILABLE IN 4 COLORS 


@ GREEN e YELLOW 
@ PINK e BLUE 


Roll Size List Price 
107 in. Wide x 24 ft $11.95 


These rolls are packed in Cartons 





Bulkton WAL-FLEX PEDESTAL SETS 


IN PICKLED BLACK 
EACH SET IS COMPLETELY ASSEMBLED... READY TO USE 
EACH SET CONSISTS OF 7 PEDESTALS 


© 6 in. © 15 in. © 24 in. 


LIST PRICE 
° ¢ in. © 18 in. Size of Cap 


$ .95 
© 12 in. © 21 in. 8 in. x 8 in. T 4 Per Set 
WAL-FLEX FRAME Size 21 in. x 27 in. — $1.95 


\ 


BULKTON DISPLAY DIVISION 


PATENT 
APPLIED 
FOR 





Bulkton 
107 in. Wide 
Tubes 


available in 
all BULKTON 
DISPLAY and 
26 in. Wide 
PAPERS 


(except Velour) 


INCLUDING 
YOUR CHOICE 
OF 


42 Seamless 
Colors 


SIZE 
4 in. x 107 in. 
LIST PRICE 
2 for $4.95 


Corry 2-8257 


BULKLEY DUNTON & CO., INC., Corry, Pa. 
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Beautiful store plan, but... 






to ask the price!... 

































































THIS SALES PROMOTION INTERIOR 


for Mr. H. M. Soennichsen’s store is an excel- 
lent example of the transformation possible 
with the free counsel of our Store Planning 
Service. Through this service our Retail Sales 
Engineer will give you, too, an intelligent, 
well-grounded solution to your retail sales 
situation ...an SK SALES PROMOTION IN- 
TERIOR built to give your store an inviting 
personality that smiles a genuine “Wel- 
come!l”, Why not check the coupon below 
(top box) and send it to us with your name 
and letterhead? There’s no obligation. 



















































































FREE NEW BROCHURE 


We'll be happy to send you our picture-packed 
brochure, “How To Build a Magnetic Person- 
ality Into Your Store” ...a treasury of hints of 
the fascinating ideas brought to you by our 
Store Planning Service. Just check the second 
box in the coupon, fill in your name and send 
us the coupon with your letterhead. 
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“I was almost afraid iz 


TT = 


‘T am the manager of Soennichsen’s—not 
Wanamaker's, I told the Store Kraft Retail 
Sales Engineer. I thought he had overestimated 


my financial situation in his plans for ny store 


“You see, | needed a new interior. My old fix- 
tures gave my store a cluttered look; good dis- 


play was difficult and storage was inadequate. 


“1 called in Store Kraft’s Planning 
Service” 


"I'd heard of them. knew them to be reliable. 
I'd seen their ads and I wanted to learn more 
about their ‘Magnetic store personality’ at stock 


unit pric Cs. 


“I didn’t have to explain my situation twice to 
their Retail Sales Engineer. Before long he 
showed me a beautiful interior plan. It con 
tained not only the features and ideas I wanted, 


but a lot of new ones I'd never even thought of 
“But it looked far too expensive” 


“I was almost afraid to ask the price, because 
I thought it would be over my head. But I had 
underestimated Store Kraft. Their mass-produc- 
tion system saved me more money than I'd 
thought possible. And yet this new interior 
doesn’t have that ‘stamped out’ look... it looks 
like Soennichsen’'s! I like it. I can see the im- 


provement in our receipts. I'm sold.” 









The STORE KRAFT 
MANUFACTURING CO. 


225 N Main St 
Beatrice. Nebraska 
’ id hke to see your RF. S.-t. lve a question or two id 
he to ask hum. I'm under no obligation 
| 4 i'd thkhe to receive your booklet Magnetic Store 


Personality 


Name 
( please attach to your letterhead ) 


errr a te) ee 2 eee 





GREATEST BOOK ON DISPLAY 
Ever Published, Say Country’s Leading Display Authorities 


NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatraont of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
foremost display directors. display ideas and an invaluable reference work -—jin fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explcin each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Endorsed by the country’s 


PRICE +10 POSTPAID 


immediate Delivery! detail. 
PARTIAL LIST OF CONTENTS 


Variations on a Basic Ideu 
The Display Calendar 
Layout of Merchandise 


Training for Display Work 
Recipe for a Dispiayman 
Common Errors in Display 





Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 

Eye Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 
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2 rose I is a rose SS uf 
~CELASTIC’ is 


When you buy ““CELASTIC”’... you can be SURE you have bought the BEST! 

There is only ONE quality... There is only ONE “’CELASTIC”’, offering top performance 
or... YOUR MONEY BACK AND NO EXCUSES. 

What's more... ALL ‘“CELASTIC” Softeners (Dip, Solvent) whether slow or fast drying 
contain powerful fungicides...to prevent rot, mildew or bacterial growth. 

























Showmaster, Mike Todd in his water extravaganza “Night in Venice” at Jones Beach 


© 
a few years back, where a fleet of ordinary rowboats were converted into beautiful 
Si y Gondolas with chickenwire, plywood and “’Celastic’’. 
@ Showmaker, W. Tracy —for Ringling Bros. Barnum and Bailey shows on all current 
those floats, headpieces and most props, and for R. H. Macy, N. Y. C. on their Thanksgiving 


in the know ' Day Spectacular. 


@ J. L. Hudson, Detroit, on their gigantic colorful Holiday Parade. 
pee There is a s enane dane, and moisture damage must be avoided, where 
only one ® Top display companies for float construction, for street decorations, for exterior and 
interior displays. 
““CELASTIC”’ x tetevision stUDIOS, MOTION PICTURE STUDIOS, 
PUPPETRY, DO-IT-YOURSELF, HOBBYCRAFT 





If the roll, bottle or can bears the name ‘‘CELASTIC” then be ASSURED, it's the BEST... 
because The CELASTIC Corporation, a Du Pont subsidiary is the manufacturer. 
































ORDER NUMBER WIDTH PRICE LINEAR YD. THICKNESS approx 
F436 33” $1.50 yd. 016 
fe 16 46" 2.05 yd. 024 
4 32 45” 2.25 yd. 031 
# AS 46" 2.60 yd. 043 
ne 4H 75 ta 46" 3.00 yd. 048 
COLLOID TREATED FABRIC #119 48" «BS yd. ee 075 
10% cutting chorge under 25 yds. #120 50” 4.25 yd. 090 
u ” # 25 “Celastic’ Softener Fast Drying . 
CELASTIC’’ SOFTENER 1 gal. can... $2.50 
#100 “Celastic’ Softener Slow Drying 5 gal. drum... $8.00 
( Dip, Solvent ) # 35 “Celastic”’ Softener for “Celastic’”’ : gre 


i I, 100d 
contains fungicides when working over Styrofoam 55 gal. drum...$77.00 





““CELASTIC’’ PARTING AGENT... $1.90 per at. Tinfoil 4¢ each 12” x24” Tinfoil pkgs. 500 sheets $15.00 












“CELASTIC’ PATCHING CEMENT $1.50 per qt. $9.75 per 5 gal. drum 





"Trademark of The Celastic Corp 


i] DISTRIBUTOR « U.S.A., CANADA & FOREIGN COUNTRIES : 
— 156 7th AVENUE, NEW YORK 11, N.Y. 
e rn rs | ite rs i ny Cc m@ Algonquin 5-2308 








EATON "Velvet NEW, ENLARGED 
Display World 


Green as Grass and 
Just as Natural BINDER 


11 SIZES 
6 COLORS 


Sold only thru recognized Display Jobbers 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 




















Creative Display Ideas 





# Realistic photo blowups and 
photomurals make displays 
spacious and eye-catching. 
Easy to plan, easy o use, 
they're produced fast at RCS, 
and economical, too! 


Send for your FREE booklets 


and “Mate Mine King- 


of scenic views for murals oe The newly enlarged, cloth bound binder 
and illustrated information on Fey for your copies of DISPLAY WORLD is 
using Giant Prints in display, Pg 
decoration, sales, sales pro- 
motion, exhibits, and adver- 


FREE! “sake Mine tising. 


King - Size” sk Price Lists included 
} } with all the “how to. 


STUDIOS 


1) ‘igor oT Rapid ( Opy Service Ine 


now availabie. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 


} | 123 NORTH WACKER DR., CHICAGO 6, ILL. mn TIMES MORE VALUABLE 


Please rush my FREE ‘Photolog 











@ Easily holds 12 copies 


— cEO , = EO 7 PA D - be @ Keeps copies clean 


@ Handy for reference 
PUFFING FOIL — BASE METAL — FOIL BOARD 


$200 
All Colors 300 sith eastentd 


Printed Patterns — Striped Patterns 





Exchange regulations permit the acceptance 


25 — 50 — 100-Foot Rolls — Ream Rolls of orders for the UNITED STATES ONLY 


ALUFOIL PRODUCTS CO., INC. w"tx zzz | | DISPLAY WORM 


SAMPLE BOOKLETS ON REQUEST 
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NEWEST MEMBER OF THE FAMILY... =r 


FEBRUARY, 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART * CHICAGO 54, ItLhinois 


‘e339 





For the HEIGHT of BEAUTY! 


ANOTHER CAPCO PAPER CREATION 


107 Inch x 24 Ft. Rolls 
DUTCH BRICK 


CHARTREUSE 
YELLOW 
PINK 

BLUE 


107 Inch x 24 Ft. Rolls 
SHANTUNG 


CHARTREUSE 
YELLOW 
PINK 

BLUE 


ASK FOR THEM AT YOUR FAVORITE JOBBER 


CAPITAL MERCHANDISING CO. 


Manufacturers of Window Display Papers and Cloths 
363-365 THATFORD AVENUE « Smee Gnarmn 4242, M8. 7%. 
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Color:Bax 


(TRADE MARK) 


effective Giant Siz 


printed in Several Bright, 
and White Offset Papert 
When Ordering Suggest 





send 
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Plastic Promotions 


BISHOP PUBLISHING CO., 168 N. Clinton St., Chicago 6, Ill. 
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Abstract 


LCE~4 Abstract 
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7¢ “Joast to 4 Successful Searcou 
g y MAHARAM 


: 4 
; —f A touch . . » Of the spectacular in 


fabrics with Maharam’s newest 
and most brilliant collection. 


ash . . . of the glorious array of 
eye catching novelties. 





. with the Maharam wonder 
touches of color and know-how. 


rv@ ...upa window or in- 
terior with all the ingredients 
for the year’s best masterpieces 
of display. 





SEE YOUR LOCAL DISPLAY JOBBER OR WRITE DIRECT TO: 





“The House of Service” 
NEW YORK: 130 West 46th Street 


CHICAGO: 115 So Wabosh (Wurlitzer Bldg.) 
LOS ANGELES: 1113 So. Los Angeles Street 
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The whole Upson Panel troupe is good. And do they know it! Because they’re 
I I 


Upson Panels are 


downright show-oftfts 


put in the spotlight so often by America’s leading display men and studios. 


It doesn’t make much difference what job you have in mind, 


there’s always a star Upson performer you can put into the act. 


They do a wonderful job in carrying out your own ideas. 


Upson 3/16” Panels 


This veteranscene stealer Muscle flexing 
for displays that 


used throughout display 


Upson Strong-Bilt Panels 


panels 


need 


field. Easy to work and 
handle. Strong, too. Many 
standard sizes: 4’ x 6’, 
i. Sr. Se... Bae. ae 
16’. Just one coat of oil, 
tempra, lacquer covers 
beautifully. Order Up- 
son 4%" Panels by name. 


greater support. Easy to 
paint. Surprisingly light, 
cinch to work. Sizes from 
4’ x 6’ to giant 8’ x 20’. 
For mural mounting, 
Strong-Bilt is it. When 
ordering, call foramazing 
Strong-Bilt by Upson. 


Upson Striated Panels 


Stunning Upson Striated 
Panels add eye appeal 
to any display. ‘Try two 
toned painting for real 
dazzle. It’s terrifically 
easy. Striated as Upson 
makes it, won't shatter, 
crack, or splinter. Full 
14" thick, 4’ x 8’. Try 
Upson Striated Panels 





Upson Easy-Curve Panels 





Got a crazy idea? Make 
a date with Kasy-Curve. 
She bends into virtually 
every shape you think 
of. Fresh, exciting ideas 
need Upson Kasy-Curve 
to come into being. Like 
all Upson Panels, they 
paint beautifully. 1/10” 
thick, 4’ x 8’. Try some. 





A versatile performer 
with an amazing ability 
to stand up and take it. 
Painting’s a breeze. Use 
Upson '4” wherever you 
need a light yet strong 
panel. Try Upson '4" 
Panels on your next dis 
play idea. Send coupon 
for free literature. 





Cut-Out Letters 


‘Twenty-six examples of 
Upson’s superb cutting 
skill. Letters (numerals. 
too) are clean edged, 
neat. Use Upson (ut 
Out Letters on your next 
display and cut costa. In 
fact, make Upson your 
headquarters for all dis 


play panel requirements 


THE UPSON COMPANY 


Custom processes: Special sizes, shapes, thicknesses, colors, 9132 Upson Point, Lockport, N. Y. 


coatings. Write for quotations on quantity orders. 


Please rush me free details on 


Mail coupon for FREE details. 


Upson /digoley / Panels 


PROVEN QUALITY YOU CAN TRUST 


(name of produ ) 


NAME 


COMPANY 


ADDRESS 


CITY 
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itors Comment 


In practically every men's wear display there is a studied 
attempt to achieve a masculine atmosphere -- the hunting prints, the 
heavier type of display fixtures, the use of deeper colors, and so on. 
All of which is fine for the display of suits, but may possibly be 
completely wrong for such merchandise as neckties, pajamas, socks, 
underwear, and shirts. For the plain fact is, that it is women who 
influence the purchase of the big percentage of such men's wear. 


Of course this is something that has been Known by some and sus= 
pected by many for a long time. It is given emphasis, however, in a 
new marketing study made by Hearst Magazines during which more than 500 
sources of authoritative information were consulted. Among them were 
department stores, women's clubs, finance corporations, government 
agencies, retail trade associations, and the marketing division of 
corporations, to name just a few. 


In the men's wear field it was found that women influence male 
purchases of 82 per cent of the handkerchiefs that are sold, 68 per 
cent of the neckties, 74 per cent of the pajamas, 70 per cent of the 
shirts, and 70 per cent of the underwear. Only where suits are con- 
cerned do men still make the bulk of the buying decisions -- but even 
in this classification of merchandise women are responsible for the 
selection of 58 per cent of the suits bought by men. 


Actually, women influence 85 per cent of all buying in this 

country, according to the survey, and on many items this figure goes 

up to as much as 98 per cent. The study also points out that women 

own 65 per cent of the nation's private wealth, pay 80 per cent of all 
inheritance taxes, are beneficiaries of 80 per cent of the outstanding 
life insurance policies, and hold 65 per cent of the accounts in mutual 
savings banks. The display moral certainly seems to be, "Never under- 
estimate the power of a woman!" 


some 207 specific items of merchandise are discussed in the 
report. You can get a copy of it from Luke J. McCarthy, vice-president 
in charge of marketing, Hearst Magazines, 57th street and Eighth ave- 
nue, New York City 19.... 


Announcement of the results of DISPLAY WORLD's International 
Display Contest for 1954 was published in the January issue which went 
into the mail on December 20, and letters went out on the same date 
to those who won medals or plaques. This year the announcement via 
letters where individuals were concerned was handled differently than 
in the past, and the result has been that the displaymen involved have 
received even greater management recognition than in the previous four 
years of the contest. This year for the first time the announcement 
in each case went directly to the management of every store whose 
display manager won an award. Consequently there was no question about 
the news reaching the top executive in a way far better than the dis- 
playman could make it known himself. As the display director of a 
leading Boston store put it: "Many thanks for sending the notification 
»--directly to our general manager. This brought it to his attention 
in a much nicer way than if I were to do (Please turn to page 64) 





The magic of our 
creative ingenuity will 
make your display 


dreams appear. 


Meet Mayor Albert Hare of Bunnyville and his entire township at: 


Decorative Plant. 


FIRST WITH THE NEWEST FOR ALMOST SIXTY YEARS 


136 WEST 24th “STREET, NEW YU re, NM. F, 
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How Display Is Handled 


Coordination is the guiding rule in Halle’s display depart- 


It works very closely with other departments in all 


promotions, but the display division itself is divided into six 


sections whose planning and scheduling must mesh perfectly. 


Brothe ts 


member i? thy |. 


hil, Hall 

land, a 

\tkins 
Samuel H 
brother nl 
expanded thers 
tor all the 
nig: \t sth 
( leveland unit occupies three buildings (two 
li-story lL here 


are two 


(ompany, Cleve 
rederick 
group, was founded in 189] by 
Salmon P. Hall Lhe 


i fur shop and rapidly 


and 
| cope Ti a 


lacilities to include apparel 


family. and finally home turnish 


present time the downtown 


units and one 7-storyv unit) 


stores on Cleveland's east 
20,000 square teet), 
store at Westgate in the 


pal k 


branch 
side (each about and 
the new complet 


western ( leveland suburb ol hairve “ 


18 


branch in Erie, Pa... in 
West Plaza store 
(anton, Ohio, branch 
1930, and in 1951 the 
sportswear shop was added 

total of 
rie 


| he Store 
OA 


opened a 
rie Was 
1952 lhe 


operations mn 


and the 
added in 
began 
Country Fau 


Halle’s 


in ( leveland, Canton. 


now has a eight stores 
and 
lhe display department operates under the 
Arthur R. Gault. He 1s a 
the Chicago Art Institute, and 


manager at Carson 


supervision of 
graduate of 
was assistant display 
Pirie Scott &® Co. im ( hicago betore joming 
the Halle staff in 1950 


Halle’s has always been proud of its long 


Ohio. and 


assort 


record ot tashion 
of its reputation tor 
ments of better merchandise in all depart 
ments. This the display 
department, regardless of the price of mer 
windows or 


leadership in 
carrying wide 


sets the pace for 


heing dramatized in 
To Ohioans, Halle’s means quali 


chandise 
interiors 
ty regardless ot 

Mr. Gault ts window 
and interior displays and signing. He also 
work in the 


price 
responsible for all 
is responsible tor the same 
Cleveland branches, and 
with the display 
erie 


works In an advis 
ory capacity personnel in 


(anton and 


The display 
fixed budget for planning promotional events 
and the buying of properties and fixtures 
It also has a fixed budget for personnel 
The percentages of supply costs and salaries 


department operates on a 


are close to the figures established by the 
National Dry Association 


sudget 


Retail Goods 


percentages are maintained and 
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—Upper left, opposite page, and the first 

illustration on this page are of two displays 

featuring ‘glamour bathrooms The 

Showboat’ display tied in with a local civic 

theatre . Two Christmas displays from 
Halle's are seen below— 


hyuit 
oper attentiol 
lor exampl 
the vote 
mssue Lil 
( leveland | bie 
were dramatical 
fFuchd avenue yindow 
by a large mays 


veland 


At Halle Brothers By HOMER L. HENDRICKSON 


caretully planned in advance \llowances [he display department is part of the pub 


are made on an individual promotion basis, licity division at Halle’s \ll segments oft 
when an important civic or merchandise the division, including advertising and pub 
event is decided upon alter! the major plan lic relations, work closely together on all 
is established: a special reserve 1s set aside promotions lhis i¢ accomplished hy dails 
in the over-all publicity budget tor such meetings of the division to check on current 
emergencies Kegular budgets ar et up promotions and to plan future one 

on a six-month basis, February through department head has an opportunity 

luly, and August through January press ideas that may be helpful to the 


; ‘ ; () re ‘) SKE he ij 
1 he 51x month hudget 1s caretully planned pattern i a pt motion kets rie tol 


by the display director and the publicity 
director, and submitted to the expense con 


dows and interior ire viewed by mem 
bers of the division so that display idea 


" ‘ : 1 ty; via ‘ 
trol department for approval. Figures are may be coordinated with advertising and 


based on last year’s expenses plus any ad publicity media 
ditional promotion expenses known in ad a a a 
vance \t the time the budget ts planned fashion coordinator plans merchandise thre 
the need for permanent materials and hx siiatilinin: few mihisein Cow thie bacthe wine 
tures is reviewed, and part of the budget [his gives the display director a good 
is set aside tor this purposs portunity to work well ahead tors 
Such items as sign machines, mannequins, hac kgrounds for windows and inter 
tools for the carpentet! shop, and other vives the artists on the dy) play 
equipment fall into this category opportunity to turn out finished 
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writing, all the magic and tantasy 
he holiday displays in New York 
ity are still on view—though in a 
wink over the week-end they will be re 
placed tor the New Year testivities, resort 
fashions, and white goods sales 
This year it seemed that more of the 
stores gave special interest to facade dis- 
plays such as a gigantic white spinning 
wheel decorated with white lights and cen 
tering a huge wreath on the front ot 
McCutcheon’s (the spinning wheel has been 
a familiar hallmark of MecCutcheon’s tor 
1O0 years); at Saks-Fifth Avenue, a blue 
background frieze, twinkling with lights, 
was ornamented with a _ constellation of 
angel figures made of wire and metal; at 
Franklin Simon’s a great wreath in white 
and gold was the guardian over the en 
trance the gigantic tree design of lights 
again installed at Lord & Taylors and 
the red window awnings were studded with 
gold stars 


The Story Of Christmas As Told 


4." 


gy 


wage . 


Sophistication and simplicity were charm 
ingly coupled in the Bonwit Teller windows 
when Display Director Gene Moore took 
for his theme the favorite Christmas poem 

"Twas the Night before Christmas 
when ali through the house not a creature 
was stirring ” However, Mr. Moore 
completed the opening lines of the poem 
with a 1954 version of mice stirring in all 
manner ot whimsical occupations as_ they 
took over thei sponsorship ot the colortul 
array ot gitt selections representing the 
various departments of the store 

All eight of the Fifth avenue windows 
were tramed in a snow-white oval with a 


wide white ruff of angel hair and tiny 
sparkling lights as a border tor the cut-out 
section Looking into the opening, the mice 


family were seen wearing their gay and 
appropriate’ costumes and enacting their un- 
characteristic performances in preparation 
for the testive day ‘The scenes depicted the 
(hristmas tree being trimmed; making ready 
for the Christmas play; a mouse-size repro 
duction of Bonwit’s 721 Club “kor Men 
Only and so on until the last window, 
where the set Was dedicated to all children, 
Here Mama Mouse was in the kitchen bak 

ing Christmas cookies to fill the stockings, 
Papa Mouse was busy nailing the wreath to 
the red door, while “upstairs” (which took 
the torm of the upper level otf a two step 
platform of white styrofoam) the children 
made ready tor bed Qouic kneeling 1th 
prayer, the other peering out ot the window 
hoping to glimpse the arrival ot Santa Claus 
Surveying the scene was a beautiful V1 

torian doll holding a Christmas wreath and 
a giit packag 


lhe ornamental shapes ot a topiary garden 


—At the top of the page, by Gene Moore, 

Bonwit Teller . . . Center, by Edward von 

Castleberg, Bloomingdale's . . . Left, by Henry 

Callahan, Lord & Taylor ... (All photographs 

by courtesy of Virginia Roehl Studio, New 
York City) — 
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—Right, by Tom Lee, Bergdorf Goodman 
Center, by Louis Villela, B. Altman's . . . Below 
by John Robert Cobb, Henri Bendel's— 


’ } , 
ingdale's when Display Director Edward von 
(astleberg devoted the six windews to a 


presentation of accessories As 4 owe oT 





made most engaging backgrounds at Bloom. 





















vit 





sSugvestions 





(rinkle-bush flocked in white tormed the 
Irosty, snowy designs a variation in each 
et \n inviting white sleigh trimmed with 
gold and usIny red velvet seat cushions 
emerged trom a white archway which was 
edged with white ferns. One little angel 
made of chicken wire and sprayed in silver 
vas posed in the sleigh and was busily 
adding to the gift array borne by a sus 
pended cupid flying through the ai Lhe 
sleigh was turther ornamented with a white 
Hocked tree hung with red balls. Floor and 
backwalls were in white and the copy read, 


So wide, so wondertul our gift cinema 
scope now showing.” \ valance of gold 
and silver leaves, ferns, and twinkling lights 


iramed the set 

\lso at Bleomingdale’s a delighttul 
children’s windcw took the mood of the 
Nutcracker ballet with the sugar-plum 
fairies executing their roles in mid-atr, 
while the dancers and toy soldiers all in 
animation followed caretully the baton of 
the orchestra leader who was surrounded by 
music scores and orchestral instruments 

\n amusing version in this corner window 
was the treatment accorded on the opposite 
sic depicting a behind-the-scenes view 
with a Santa Claus electrician aloft on a 
ladder, busy with his spotlighting. A pensiv: 


dog, having borrowed some ot the finery oft 
the ballerinas, was gazing at his reflection 
in a triple mirror 

\t Lord & Taylor’s, Display Director 
Henry Callahan portrayed the magic ot 
(Christmas as a walk through enchanted 
woods where flowers came to life to enact 
wondrous stories: the Nativity, the beauty 
ot the dance and music, the timeless tal 
ot love 

lhe miracle ot the Nativity was enacted 
as the Christmas rose bloomed in the snow 

the deep pink petals slowly unturling to 
reveal the Intant within Mary and loseph 
knelt reverently nearby, Mary in the guise 
ot a bluebell and Joseph as a jack-in-the 
pulpit \ monkshood, 5 feet tall 


; 


Te orded 


the miracle on a parchment scroll held tor 


him bv a shy elt 


At Bergdort Goodman's, Tom Lee thre 
Delman shoe windows gave a Captivating 
version ot Santa Claus just betore his take 
off at midnight on Christmas Eve Im thi 
etting papier! mache gnomes were very gay 


merry a tney yvorked wit! Satita 





very 


pack, one on top 

others pulling at the heavy ite cords t 
close if Silver shoe-box: tood on the 
floor and on the plattorm, while others ps 


truded Irom the hag 


[Please turn to page 6&8] 
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By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 





























































Designing The Paulin Toy Store 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


“Our thoughts were preeminently concerned with the child's 
mind, with a fairy-tale atmosphere, and displays at child 
level . . . «a store glittering and shining with colors 
and lights, with toys spotlighted and easily accessible.” 


| is possible to design a liquor store’ plushy tuffed animals, toys, and electri 


thout any tondne for either drinks trains 


or tor the drinkers. You can design a \ psychoanalyst for children, whose of ALN LUT 
| / 


millinery tore vithout experiencing the fices we planned recently, asked us right 
thrill of a girl shopping for exciting head at the beginning: “Do you have empathy 


weal And you can plan uccesstully a wall flor children?” f 
paper store without using a single roll oft We did, we do, and we always skall Vf 


ive 


lll 


¥ ’ 





vallpaper in your own home. But you can and that is probably the reason why the sf 
not blueprint a toy store without a great analyst's offices and the toy store turned 
love tor children and a hidden sott spot tor out to be successes And it is probably 








because we learned so much trom the two 
respective jobs, which ran simultaneously, 
that each client benefitted from our work 
with the other 


—A close-up of one of the ‘cages’ is shown 

directly above, and at the left is a sketch of 

the child-level counters. At the top of the 
page is a view of the entire floor— 
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—One of the two elevated stages where spe- 

cial displays can be installed, or where chil- 

dren can meet Santa The floor plan is 
given below— 


Parents do spend the money in the toy 
store but it is the children who stop then 
as they try to pass the store, it 15s the 
children who drag them bodily into the 
store, and it 1s the children who blackmatll 


them into buying toys 


With that thought in mind we approached 
the designing of a new toy store for Pau 
lin's, Wilmington, Dela. We suggested good 
storage space tor merchandise, and show 
pieces at the convenient reach of the sales 
person, but besides those coldly considered 
arrangements our thoughts were preemi 
nently concerned with the child's mind. with 
a tairy tale atmosphere, and displays at child 
level We telt that a tore glittering and 
shining with colors and lights, with toys 
spotlighted and easily accessible, would in 
troduce that element of carnival and theatre 
that attracts and delights all children, and 
many grownups 


lhe store which underwent such treatment 


is located in the brand-new Merchandise 
Mart in Wilmington, and is 100 feet long 
and 36 teet wide Architecturally, the shell 


vas well planned, clean-cut, and contempor 
lf the problem had been that otf estab 
lishing an environment for selling such met 
little 


ary 


chandise as sewing machines, would 


have needed changing. 

But since a toy store was involved, many 
considerations had to enter the picture, ‘Th 
Paulins W. D. Paulin and his wite, Anne 


who operate under the title of Paulin’s Nur 


who anothes 


sery kurniture and also own 
store in the center of the city found them 
selves eternally cramped tor space. This 1s 
because there are possibly as many different 
toys and games on the market as there are 
canned foods in a chain stor But toys and 
games take up more space and are of dit 
ferent and odd sizes, not easily to be stored 
In addition, the store wanted to teature 
many bicycles, baby carriages, and nursery 
furniture. Whuith sizes, shapes, and types ol 
merchandise changing frequently, 1t became 
necessary to plan on flexible display and 
store space 

Our attention was called to the fact that 
certain items, such as “Dinky” toys (muinia 


poem 





ture reproductions of cars, truck planes 
trains, etc.), Madame Alexander doll in 
all sizes, and Milton Bradley game cor 
great sales and should be teatured promi 
nently We were convinced that selt-servic 
is a successtul approach in the operation ot 
a toy store and that there should be no 
need to run to the storage room if the met 
chandise on display can be sold on the spot 


With this in mind we designed wall units 


completely lined with pertorated hardboard 


This arrangement makes it possible to tasten 
dolls 


toys 
cabi 
nee 


and 
net, 
led 


SIZCS 


and 


still 


the 
Lusé 


all 


ove} 
to 


walls 


shelves 


(>T 
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whi T¢ 


With pertorated hardboard in use, 


Cafti 


he 
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accommodated 


al 











a 
changing di pia in rtead ty mich othe f 
apron we provided strong fthuot ent light 
\iternately, each cabinet wa painted eitne 
white or a cleat pa tel lavendet 
lhe case im tront of the wall unt un 
used a ales countel \lso equipped with 
ligrhit, they are painted a cheertul turquoise 
aqua outside, and a sunny yellow inside 
lhe floor is covered with oft-white marble 
ized asphalt tiles with big squares ot color 
imserted at random to create an allusion 
to a contetti-strewn floor ihe color pat 
are aqua, vellow, and coral 
In othe centet! a] thie tore two large 
screen-type pertorated hardboard units ar 
\/’lease turn to page §2] 
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cycle 


iti 


he tel 


rapid 


neered ti 


T; 


certain) 


det 


i; 


i 


(otic 


ept of tunctionalism that 
I vysical up © date 1 hie Tri thod 


| 


and the result is functional in the 
pra tical ens¢ because up-to date 
peed selling, increase profits, and 
rhead lhats what “modern’ 
arily cre; 
modern ti my about , "A ()hrbach's a heautitul ex- 


’ | 


functional design ample ¢ the genius of modern design 
rm design oiten called tun hbeautitul even to the most casual eye, while 
and thy i literal transla | truly dises Thitiv eye sees beyond the 
ivuape retailing ivsical beauty and recognizes an up-to 
new branch tore date per sonality 
e opportunity tor modern store Designed by Raymond Loew Corpora 
non functional gerniu tion, under the direction of William 1] 
done lhe up-to-date Smith, the new QOhrbach's puts the genius 
ifferent than the old-tashioned of modern design to work on a permanent 
i not present a revolutionary elling job 
L his ial part are still Notice the highlights in this main floor 
ceilings, lights, fixture all in shi very one 18 a showcase and the 
and without any e> on How Not all of these 


revolution’ 13 VC: Rf ~. but thev are now unant 


mously up-to-date functionally. Fluorescence 
the level of illumination, white inter! 
intensify light values, and mirror back 
grounds teamed with glass shelves reflect 
light as well as providing double exposure 
henefit for the merchandise. All other light 
ing throughout the entire main floor is sub 
dued by comparison [he showcases are 
viven maximum functional play for the most 
effective display or mere handis¢ 
Forests of pillars are a typical structural 
feature of old stores and they can not be 
taken away without pulling the house down 
on one’s head. McCreery’s main floor had 
pillars and Ohrbach’s still has them but 
with a difference. Now the pillars have been 
“shortened” from the bottom with boxed 
hases that are the same height as counter 
units. Double star decorations on these 
pillar bases pull the eye down and detract 
attention from the pillars, as such. All 
columns are paired as terminal points for 
counter sections, thereby integrating old 
fashioned pillars with modern design. An 
up-to-date use of color further minimizes 


obstruction by using three diminishing tones 
of gray to enhance perspective Pillars 
near entrances and at “destination points” 
such as escalators and elevators are painted 
in a dark tone, with successive pillars light- 
er toned to create an illusion of fading into 
the distance 

All stores strive to achieve a selling at 
mosphere as background for that elusive 
selling torce known as personality There 


1s, apparently, ate rule Ol thumb Some Cat! 


—A view of the main floor of the remodeled 

building . . . Directly above, the departments 

are identified by conspicuous signs in keeping 

with the merchandise . . . Weather vane motifs 

give the skirt section a casual atmosphere 

(All photographs by the courtesy of Retail 
Reporting Bureau, New York City) — 
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—Wall murals flanking the Bridal Shop en- 
trance are lacy and tomantic in design 

In the children's department counter fixtures 
are in the form of animals . Below, a view 


of a section of the Boutique— 


riage trade stores rely on opulence thers 
on simplicity. Ohrbach’s is a store that 
hits practically all price points, trom low 
to high Bracketed in between is the bac] 
bone of their business, the medium price 
points. Their appeal is based on mor 
value tor less money. This policy attracts 
all income brackets and demands a store 


personality that will impress middle bracket 
and upper bracket 
It is a good trick if you can do it, 
and Ohrbach’s has 

(ontributing to this is the interior decora 
tion the modern in feel. 
ing and tunctional in design. Weather vane 
motifs give the skirt of the 
wear department, shown here, an interesting 
but personality. lkach panel 


customers reassure cus 


tomers. 


throughout store, 


section sports 


casual has a 


ls Definite 


different 
with uprights supporting a full wall-length 
stock Without the 
pane!s this long line of closely packed skirts 


color background and each merges 


section weather vane 


would lack personality and lose selling ap 
peal. lhe panels give the skirts importance 


and encourage selection by appearing to 


RrOoups 
hewildering, ot 


separate many skirts into attention 


Too many skirts can be 


can, by sheer torce ot numbers, creat 
Here, seli-se 


lection of fashion is encouraged without loss 


they 
a cheap bargain atmosphere 


of prestige. Here, too, as throughout this 
new QOhrbach store, accessibility and vist 
bility are prime considerations as_ selling 
tools of up-to-date merchandising 

In this view ot Ohrbach jewelry depart 
ment, the wall sign is the standout And 11 
you look at the other pictures on this pag 
you will see that signs stand out all overt 
the store. The buying impulse is given di 
rection This jewelry department market 
has an effective personality It is decora 
tive, feminine, and glamorous sO 18 jewel 
ry. It is not up-to-date art, but it 1s up-to 
date tunctionally It attracts and appeal 
equally to customers with less than one 
dollar or more than 20 to spend It sells 
the jewelry department. But best of all, 
it is clearly visible trom a distance an im 
portant function for signs in a store where 
white-carnationed floor managers are not 
the rule. An important poimt tor any store, 
for that matter p-to date store make 
shopping easy tor the custome! 

Let us now take a look at the specialized 
selling approach as merchandised by Onhr- 
bach’s modern store Smart up-to date sell 
ing never sells glamour short. Witness th 
Boutique, with an elegant electrolier and a 
bevy of luxurious little chairs. It has de 


lightful atmosphere blending the moder 


and traditional in an approved up-to-date 
manner. Extensive use of mirrors makes 
this relatively small space seem larger, as 


[Please turn to page O | 
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Los Angeles Windows Accent Sun 


By HOWARD KUHN 


L\ngeleno to tn th vinging resortward vere Paul Smiths at 

mid world may VA Robinsor \ relaxed resort mood 

unshine, the locals knov was established by the reclining “mermaid” 

time © the year when there caught m the hammo k-like drape of the 

a Ttlime lial un over on the desert of netting \1 th Sarre time the draping 
\capulco way. Keen-minded merchan clearly contributed dynamic elements ot 
and displaymen naturally respond line, ma and direction to this compost 
(jute change from holiday window tion Plea iw halance Was obtained Irom 
and tropical atmosphere in the thoughtful placement of the standing 

vith the annual lanu mermaid In the foreground the reades 

card declared ‘“( alitornia Mermaids (40 

vindows that sent thought Down to the Sea in Carnival-Bright Colors,’ 


2 


' 
af 
Abs ob 4409 OF H8 FF 


HHH HH HE 


lwo brown Ca VorTq 


panied thie ACCOCSSOTY 


topped att Witi ea hells “Ati ri; foats 


\n uncommonly clever touch with the 
common beach wear subject is wh: fave a 
series of “Sun Fun!’ window an extra 
iit at Hlagevartys lhe litt conceived hy 
Display Director Henry Jampol was accom- 
plished by suspending a headless mannequin 


about 14 inches above the floor ot the dis 


—Top, by Paul Smith, Robinson's . . . Center, 
by Henry Jampol, Haggarty's . . . At the left, 
by Stanley Thompson, The May Company— 





DISPLAY WORLD 








—Above, by William Meissner, Ohrbach’'s... 
Center, by Frederick A. Bower, Barker Brothers 
by Damar Myers, Robinson's, 


Beverly Hills— 


Below. 


window. Just as the properly brieted 
ot modern art vives thought to the 


and impression otf the 


artists teeling for 
thie 


subject, so likewise concerned = were 
viewers of Jampol’s elegantly swim-suited 


headless mannequin 


at-the-hip high-fashion pose 
fish mets, stat 


who, though im (4a 
nngers was 
enmeshed in a draping Ol 
fish, and seaweed \long 
bubbles rising trom the 
card rested lightly 


id “Sun Fun! at 


ide her were 


glas hottom (>T 
rive ea lhe them 


ivgainst het tov and re; 


lhe lighting was trom above 


i ow 


Haggarty s. 
lhe background was light 


and at the right 


(Capri (lam 


eries of windov 


¢ ¢] 


promotion a 
Director Stan! 
ration length 
Va \ harlequin Ci 


and magetita 


OTallve, 
indow, stripe 
and pe Ika dots and taines 
in another Mannequin 

} | 


ar or th reatured 


and solid te 


lramati 


’ 
display 


’ . ‘ +7 
pid VV Tillall 


rbac| 
sner and Assistant ID 


eT ve (jl Coat \ mdow 
Ohrbac! publi 
i] ec (jt) 


town 


pe rice a 
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P romotions . 


by PF ae ehring 


Display Designer and Consultant 
New York 
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<t tew months contrast 


suburban programs the big 

alsa a ve on to bring 

he Loop 
: 


Ing trie 


'* 


official date has not 
Mandel Brothers will 
100th 
siness. January 1 saw a card in 
window which stated, “Wishing 
a Happy New Year for the 100th 
[his was the key to the coming 
which will be the years big 
tollow 
considerable 


nmnounce d 


formal celebration Oy] ifs 


‘ 
i” ‘ 
bisSVidy 


Limne 
celebration 


here a suggest vhat Wid y 


§ this writing there ts 


ecrecy—all the January windows blossomed 


vellow merchandise suggesting the 


out mn 


golden theme about which the centennial 


vill be built. as far as color is concerned 


(hroughout the city the business leaders 


The Chicago Display Scene 


mit « 
ric vvie | this lig 
Hoot appliance, and 


hiirriimture covering 


display were outstanding and pro 


Atistactory ale 


“usual market entation 
praotl oread hey 


nit 


‘)7 thie Couniry 
if} thie Me 
Cri 


permitt dst 


By JEAN MOWAT 


isure For the buvers who 


market last month there was 


interest and a deep appreciation 


expr sed Por the excellent ATT al pe 


ment and display 


In the local world of retailing, Marshall 


kield & Co. will begin building a suburban 


tore m Skol ic, and vill Soon ope»n its store 
larger suburban 


11) Par! kore | one of thie 


tii (>] thre parent There Nas 
tudy 
Iti this ATCada © thie 


also to thr 


Compally 


been much given to the type ot homes 


people themseives, and 
community 


family aspect (7 thie 


lhis means smart 


» that thre 


well priced, 
he outhtted., 
furnished in the 


merchandise , 


entire tamily may 
also the hie Las¢ 


brackets 


sATTIIC 
price 


{ “Atl (iti Piri Scott ra { ‘) 


panding its suburban service to its custom 


ers and it store in Wilmette will open 


ind retailers are optimistic about the future. 


Because of the tremendous interest in the 


windows this VCar a number 


held 


buvers to see and 


loc: Nativity 


ot these were over tor the home tut 


study, while 
Sprinp 
resort apparel, trom gay prints to bathing 


uits W hiite sales had the 
but le sale 


nishines 


other windows began teaturing and 


usual displays, 


theme Was principally confined 


newspaper advertising while the win 
dows told of the new merchandise to be had 


Foundations are always an important 


lanuary item and taking advantage of this, 


(arsons Clement Bradley had a series ot 


windows showing the Egyptian influence on 
this garment Lhe 
the bat | ast, 


in muted colors, 


regalia, the teeling of 


and the theme carried out 


yet with a shining effect on 
worthy of 


the background painting, were 


much study Three ‘vindows told the story 
—The first display is by Reed Schlademan, 
The Fair Store Above and at the left, by 


John Moss, Marshall Field & Co.— 
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—All the displays at the left are by G. C. detail, it was definitels 
Bowen, Lytton's . . . Above and below, by vas repeated tor ce 
Clement Bradley, Carson Pirie Scott & Co.— rn ori 


wt 


Vintet vedding party 
depict im ; Vv inde whicl 
IT) detail and each «>t thie mannequins wore a —- j i cl \ hy i 
sile wt ao. ¢ } ‘ 
one oft the spring garments 4 08 — le TWwiit | 
Ali¢ t \ f ; i ~ Vs 

With the radio and television program tii i ci Tih ire 

contrasted with American Ke; 


to ballet to opera, the local display man wide old-tashioned board ainted beige 
agers are also telling their story, such a with a darker tone on haat nad tile 
“The Opulent Look is Here,” with the sug- ©! Comtrasting design OME OF the Hr 
vyestion ot the 50th anniversary of the Sym plac i is one window which created a 


; leal © ter vell | att 0 
phony. The festive gowns, all white, with 5 Ne! seteNeiO! 


announcing coming events, trom ice shows 


the piano cut-out proved effective and was ; PELE We ormal wear ha 
the work of G. ¢ Bowen, ot Henry ¢ again made 1 app unl Mi Mo 


Lytton & Co suggested 11 uJ ome host in} 


While Chicago is not a city where a sutt anothes etting Mule | ie totletri 


is always comtortable tor early spring, the Own \ aro O10 Kiving accent 
junior Miss 1s always one that 1s ready to he arrangement, and satin umbrell 
accept one and wear it under a top-coat tiff forms created additional 

This idea was also teatured at Lytton \ vere highly decorative 

second window stressed the importance oft Keed Schlademan, Thi 


a fine tabric as “the plush touch ( arried 
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Easily Adapted Ideas For The 
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DISPLAY WORLD 








ne at ete iN te ee cen oF 


oO crn Sr nent 


| 
| 
| 


these 
units de 
installed at 


interest 


I" have mentioned hetore that 


monthly articles describe 


signed so thev can he 
minimum cost so thev wil 


to the 


prove of 
which must 
hudget In 


smaller stores, oT ones 


operate on a limited display 


many cases | specily the use ot materials 
that can be reused in later displays to keep 
the budget in line 

(A) This one is a good example of this 
type of planning: the doorway can _ be 
borrowed from your local lumber yard: to 
buy one would be a good investment, as this 
prop Can be reused in so many different 
ways. In this case its purpose is to offer 
a look into spring It makes an ideal 
setting for a showing of early spring tash 
ion items Cover the window background 
with a smart wallpaper of suitable design 
and set the door in the centet lhe tree 
with its early spring blossoms can be 
painted on the background, or a cut-out 
tree of wallboard can be used tor a betters 
dimensional effect 

(B) Here the same setting can be used 
for a feature display of evening gowns, with 


the figure in the center placed to appear 


as if looking out at the spring night. Paint 
blue and the 


modern star and planet design in white 


the outside a strong roval 


Both these displays can have the doorway 
talse 
forward SO that the ettect ot depth can hye 


CT 2 hy 


set into a window background brought 


acquired; this can be a framework 


inch lumber faced off with sheets ot wall 


hoard Hiere. LOO, thie lumbet and hoards 
can he reused to curt the cost otf the initial 
installation In place of the two tramed 


pictures shown in (A), matched candelabra 


Call be used on the wall (t_) Another 
doorway type of unit—but this time it 1s 
of modern design with an over-door striped 
red and white paper awning, held Im posi 
tion by two candy-striped card tubes ort 
wooden poles Ol uitabl length Some 
modern design leave add the necessafy 
spring touch \ few millinery heads can 
he used on the shelf section, which 1s built 
out of pine board painted in a soit pastel 


This 


and Store 


covered wit vradas matting 
both 


small ele ceT7Tis 


color (>T 
window 
turntabl Ci 


unit can be used in 
interior \ 
be used as shown to rotate one or the 
millinery heads 


(][)) lhe 


sidered by manv to be unusable display area 
| 
' 


space around columns 1s 


the writer was recently in the rug depart 


ment of a large department store where 


/ 


| noticed hive 1 inding ati 


could he cased 

that mail 
displays OT 
like could be 


pertorated | ard 


columns all Iree 


not Imi Use teach >] t} C1) 


column enclosure so 
rugs. 
and the 


in with a 


ray (>t cotton teature 
broadloom, 


Toul 


sample 


shown on thei sides 


board panels are a natural tor such en- 
| . 
ciosures 
It 1s 


definitely 


well to remember that columns are 


display points and not liabilities 


and in many cases the proper type ot dis 


play built around them can be used to spot 


the 
eye-catching rug display 


various departments in the store; an 


near the entrance 


FEBRUARY, 1955 


Smaller Store 






By JIM KILEY 





to the rue section will lead customers tnt 
the department 
fhis sketch shows an easy to build 


through-view unit that 1s built out of lengt! 


| 


a sottl pastel shack 


hoard painted 1 
with the surrounding colot 
store In this Case thie 


Ot pine 
Te) hiend ae 


scheme otf the Liniit 


is used to teature display rugs 


sample swatches which can be shown on the 


Masonite panel attached to thi ide of the 
shadow-box; the rear inside panel of this 
box should be a sheet of perforated hard 


hoard 


[he unit can be supported on two “Deca 
Poles’ or bolted to the side of the column 
(it) [| remember back im. the called 
good old days, when the dollar was actually 
worth one hundred pennies but was hard to 


get, taking many a long drive out into th 


country to pick up display props such a 
tree branches pine cones, logs, and pas ibly 
a discarded wagon or buggy wheel \ good 
sound wheel can be used in so many ways. 
in both window and interior displays Phi 
unit will require one, plus a tew length 
ot pine board, to assemble It can be used 


and varied displays. Paint it in 


sort pastel colors and fill the box behind the 


tor many 


wheel with artificial spring flowers Lhe 
spring gilt merchandise could be displayed 
iT) the squares formed hy the shelves it 


ideal unit for a 


Draw up 


would be an 


(}r) 


itt shop 


this design to any required 


size on a sheet of wallboard and cut it out 
Then paint it in bright poster colors and us 
a number of them throughout your. stor: 
to impart the spring atmosphere 

(GG) This its the ftamiliar artist palett 
design prop, revived to be used as a cornet 
window set-up; cut it out of plywood and 
cover with suitable paper here, again 
functional “Deca-Poles” can be used to 
upport them as shown 

(Once again, | mention that | shall be glad 
to hear from any reader relative to any 
local problem; I will try to give a con 


structive and 
sketch lhere 1s ate, 
1st a little extra 


DISPLAY WORLD 


answel possibly a 
obligation cyt cayet 


SET VICE on behalt§ of 


Giant Balloons 
Are Announced 


(jiant balloons for indoor and outdoor 
display are available trom The Oak Rubbers 
{ OMmpahy, Ravenna ()] 1) Made (1 lie 
prene latex, they can be had in sizes rang 


ing trom 3 teet in 


with an 


diametet up to iZ2 teet. 


indoor floating ring trom 


= 


/ to i 


time rang 
days 


literature vil 
direct to the 


ie ert oti 


request manultacturet 


Lerner Associates 


Named By Nesbit 


lhe appointment ol Lernet (jate 
22) Kitth avenue, New York City. as new 

ast coast representatives of Nesbit Indu 
tries, Ime ( hicago, has been made known 
by lames ie Nesbit In addition to 
Nesbit s salesmen in other territori three 
men will call on Eastern account 
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MANIKINS, 





One of the reasons tor the 
popularity of the City Display 
exhibit at the NADI December 
Market Week was Helen Fiske 
Smith, receptionist . . the for 
mer Miss Washington in the Miss 


America pageant— 


~Three generations of Freunds 

gather to celebrate the 25th 

wedding anniversary of Mr. and 

Mrs. Sylvan Freund (Decorative | : 
Plant Corporation, New York City), after which the couple left for White Sulphur Springs 
for a return visit to the Greenbrier, where they spent their honeymoon... Mr. and Mrs. 
Emanuel Freund are at the left and right. Jim Freund, second from left, is a junior at 

Princeton— 


|. T. Vierheller, left, president of the National Association of Display Industries, presents 


D. W. Carlton, center, with a plaque in appreciation for his services to the association 


Carlton was sales manager of the Hotel New Yorker tor many years. John Bowman, NAD! 
managing director, looks on Also at Market Week: Left to right, Phil S. Grey 
Schack's, Ine W. L. Stensgaard, of the firm of that name George Silvestri, Silvestri 
Art Mig Company all of Chic ago and Larry Charrot * J Charro? Company, New York— 


Mr. and Mrs. D. HH. Thompson, 
Thompson Display Company, Des 
Moines, placing an order in the ex- 
hibit room of Bulkley, Durton & Co. 
Corry, Pa., during Market Week. 
The Thompsons have just opened up 
a new street level showroom at 319 

Court avenue in Des Moines— 


As of January |, Gene Wortsmann 
is representing several display firms 
as sales representative in the South- 
west, with headquorters in Atlanta. 
He was for several years a sales- 
man for Schack’s, Inc., Chicago, but 
since 1950 until the present time was 
in business for himself in a different 


field—- 
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TRI MLINE 


The most functional line of racks ever designed! 
Darling’s Trimline...a complete family of design- 
related racks and costumers that create compelling 

display with greater space savings. Includes the 


famous Trimline Adjustable racks that adjust to six 


A Complete Line tor Bvery 
Display Purpose and Budget! 


For fier * WCal Women § Weal children > Weal SC OTcs 
models < mit ye lf specihe nec 1S Line includes Caf j holders 
| ’ 


racks ; stumer: full assortment of rack arms clam 2s 


other ; ssores for ompelling display 


Write tor FREE CATALOG! 


Twenty-five pages of sales-tested racks, costumers and specially 
merchandisers, with complete specifications, prices and helpful 
how-to-use suggestions. Send postcard today to Department 


3 for your free copy or call nearest Darling branch! 


ivraw 




















RACK S 


heights, show garments of any length from blouses 
to long robes. Line features exclusive Darling 
construction, beautiful wear-resistant finish. To best 
encourage self-selection, effect quick changes in 
ready-to-wear stock, always specify Darling racks 


ADJUSTABLE TO SHtKR HEIGHTS ! 


‘4 
‘ , ‘ 
; 


, f | 

| @ & | 
pe ; | | 

‘ > ‘ > ‘ ’ ‘ 


Tops m rack design the Irimline Adjustable tin heights from o sit gle rack 
Adjusts quickly and easily with push-button contro 





LOS ANGELES 
1001 S$. Figueroa St 


CHICAGO 
222 WwW Adams S1 


NEW YORK 
4] W. 3Ath SI 
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For Spring 


PRING display om three German 
Cite Aft lairst Is a window 
by Erwin Krauss, Rudolph Karstadt 
(ompany, Bremen, with plastic raindrops 
and slanted cord darkened at irregular in 
tervals to dramatize the umbrella 
Directly above ! a hhumorou treatment 
tor artificial flowers, by Hermann Schlipp 
hacke, Westdeutsche Kauthof, Cologne. The 
flowers are held in wicker baskets, and the 
florist’ delivery bov on the old-tashioned 
bicycle 1s made of wire and covered with 


fabri tO mmulate clothing 


\t the leit centet } 
Musolt, display director ) Anker 
Paradeplatz, Mannheim, again with a 
OTOUS approach hie merchandt.« mech 
lacks ror laste! nHhown ; ie} and 
right on wire racks, eacl opped with a 
three-dimensional rabbit ee centet 
tands the nonchalant ong-man bunny 


| 


supporting an imverted slacl 


these heing a } Sab of tullne 


Another adi play Mu olf 1s SCCTI 


at the immediate lett characterized by an 


effect of motion through lighting and by th 
way in which various hats are given espe- 
cial prominence Wallboard panels bearing 
howell designs have cut out sections t rey 
resent the flower heads Within these are 
plastic hat torms displaying spring mull 
nery lowe petals até formed ot Wire 
Although six ot the even cut-out sections 
are shown lighted here, actually they were 
illuminated wm sequence with different colors 


(1 light 


—At the upper left, by Erwin Krauss, Rudolph 
Karstadt Company, Bremen .. . Directly 
above, by Hermann Schlipphacke, Kaufhof 
Cologne .. . Center and left, by J. Musolf, 


Anker am Paradeplatz, Mannheim— 


DISPLAY WORLD 








“THERE'S SOMETHING aelicien” 
hi SS BREWIN’ AT 
Bee 


PAS 











david hamberger, inc., 115 WEST 31st STREET, N. Y. C, N. ¥. 











ee 


he ager om e 
interprets the new pen pe in 


fT ™~, 
| DW. \ Se PLASTIC MANIKINS 


WITH THE NEW LONG TORSO — HIGH ROUND BOSOM — GENTLE CONTOURS! 











WEIGH ony 122 Lbs:.! | FLAIR piastic MANIKINS 


UNBREAKABLE PLASTIC 15 W. 18th ST., N.Y.C. 11 
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New Store Keyed To Suburban Life 


Unconventional design, gay colors, unusual material com- 


binations add to the attraction of this new suburban 


store planned for informal 


‘come-as-you-are” shopping. 


ITH the opening of Henry’s-Subur 
ban in Wichita, Henry's, Inc., added 
another link in a chain of efforts to 
serve local customers 
Henrys now operates a tour-level men, 
women and children’s store at Broadway 
and William in Wichita. Henry Levitt, 
president, states that the suburban move to 
east-side Wichita is simply a natural pro 
gression of expansion tor the firm 
Henry s-Suburban, unconventional in de 
sign and structure, is indicative ot a mount 
ing architectural trend towards the conse 
vation and improvement of existing com 
mercial land areas, according to John 
Hickman of Architects 
Wichita firm responsible for the 
although on the 


Associated, young 
unusual 
design lhe new store, 
edge of the rapidly expanding city, 1s lo 
cated in a he avily traveled shopping area 
The tree-flowing, unconventional design does 
much to eliminate this on-the-street con 
gestion with its unusual entrance and drive 
in parking tacilities \t the same time, its 
10.000 square teet interior provides tor a 
more spacious shopping area 

Nicknamed “The Store (Qn Stilts’ by 
W ichitan for its unusual “waffle § slab” 
canopy which torms the upper level and the 
porte cochere, Henry s-Suburban was espe 
cially designed tor more intormal, convent 
ent, “come-as-you-are’” shopping tor last 
Wichita customers who dread the downtown 
trathe and parking problems 

(ustomers driving into Henry Suburban 
under the canopy are met by unitormed 
parking attendants who take their cars, park 
them, and return them upon the completion 


[Please turn to page 5&8] 


—At the upper left is seen the main entrance 
on the Douglas avenue side . Upper right, 
the view customers get from the main en- 
trance; the stairs lead to the upper level . 

Left, a view of the upper level from the ladies’ 
ready-to-wear department. Note the brass 
chandelier and the hand-printed shoji wall- 
poper on the walls of the shoe department 

for boys and girls— 
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PHOTO 
MURAL 
FABRIC 


These colorful photo-scenic reproductions are 


The Perfect Display Background 
for Spring! 





fy 

_ 
*.t 
be 
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wi 


being used with outstanding success every- 


_- 
3° > 


where .. . for seasonal or promotional display. 


The fine rayon crepe may be cleaned and 





et | 
Us 


Per Panel 


stored and used again and again. 
Each panel 100 


IMMEDIATE 5 
DELIVERY 1] 
high, 42 wide 


ae ae Gere CS ee eT tee ORDER DIRECT OR 
er Leroi cee FROM YOUR JOBBER 


14 Different Scenes for Every Season—Send for Complete Catalog 


D E C 0 ® AT : : £ D i S L AY S y 21-57 63rd Street, Maspeth, L. I., N. Y. 
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‘ Corie leading tore in a 
according to Freund, with the company 
rking on an individual bast with each 
account from the initial planning to the 
| execution of each display, tailoring 1t to 


requirements of the particulat 


} Mi { larebout early 
consultant 1 ecam 1 in art and studied at the 
| | ondon ()T) al 


further 


study at the Julian Studio 44. and tor 
the concentrated on Carvilly 
classic forms yvood and stone Paris 
and london 37 she moved to Buenos 
\ire and during hve vears there 

cuted enormous bas-reliets in pili 

returned » England in 1942 t 


uri | pad 


—At the top is a view of the facade of Saks 

Fifth Avenue, with its 76-by-32-foot holiday 

treatment in place ... Directly above, Valerie 

Clarebout and one of the angels ... Left, o 

view along the promenade of Rockefeller 

Plaza, with the front of Saks-Fifth Avenue 
in the background— 
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HANDICRAFTED IN SPAIN 


+ 

- With great pride, we introduce the magnificent 
P DONA DOLL collection. Meticulously handicrafted by skilled old-world 

q ? artisans... the DONA DOLL is authentically styled, dressed, and 

5 P detailed in fine silks, satins, laces, and felts, with glass, gold, and silver 

ornamentation. Standing 14° tall, perfectly balanced, the 
DONA DOLL collection numbers 37 different characters, 
each individually gift boxed. 

Retail Price $11.95 each 


SATISFACTION GUARANTEED. 


































—= NORTHCRAFT'S 
POWERLITE 2000 SERIES 


























CAT. NO 
POWERLITE PRiceE | (LAMP 
| The Northcraft Powerlites are specifically what their name implies, powerful 
27107 200W beams, whether you paint with the concentrated beam of the “spot” or spray 
WEIGHTED $15.00 PAR 46 your display with the even glow of the “flood.” For overpowering exterior win 
BASE dow reflections the PAR-46. 200 watt spot and the PAR.56, JOO watt pot or flood 
FOR FLOOR 2157 00W with their 35,000 and 85,000 candlepower respectively are especially 
LEVEL $17.00 PAR 6 recommended 
T ; ADVANTAGES OF NORTHCRAFT'S POWERLITES 
2108 | 00W |. No spill of light on small objects displayed 
C/CLAMP $14.00 PAR 44 2. Elimination of daytime window reflection: 
FOR PIPE 3 Finger tip adjusiment; no need tor ladder 
OR POLE MIG onse _ 4. 2,000 hours of bulb lite 
$17.00 oma 5. Torsion spring setting on the two-way pivoting yoke 
nd has constant tension unaflected by temperature or 
+ : vibration variations 
6. Reflector is hermetically sealed requiring no mainte 
2106 2000 
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SNAP ON 
TRACK FITTING 
FOR LUMATRACK 
& TROL-£-0UCT 



















27156 300W SLOTTED, HEAT RESISB TANT COLOR FILTERS 
$18.00 PAR 56 IN METAL FRAME 
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a rae ae 68 40 rae te 

2105 200W 
(Amer came 
MOLLER $17.50 PAR 46 2071 ~ euey os 1“ 
PLUG OWN 2072 — use Pine 135 1 
20272AO88P Pinex 1.56 2.16 
The Nerthcraft Lich? LUMATRACH & 2155 OW 2073 — o8fF BLUE 4 126 
e Northcramt lighting con TROL-E-DUCT 20734 -MOOMLUIGHT Bue * 1 es 
sultants and designers will be $19.50 PAR 56 2024 — OCEAN tive 1.16 170 
giod to submit an etticient 20274a cCorrtatone give 1.55 7.35 
, j f ——————— - —__—_—-_-4-—- + 2075 ~ UGHT Gettin 74 146 
workable plan tor your own 2026 — MEOWUM GREEN 1s 150 
individual lighting problems 7109 2000 2028 sTRAWw 76 1506 
with prices. Just send us a $14.00 pan 46 2029 MEDIUM Amante 4 160 
rought sketch with approx CANOPY ' 20279A OARH Amete 7% ise 
FOR PIN-UP 2031 — OAYLIGNT 7s 150 
dimensions of the area and 2032 — WARM #0 1.20 190 
ony pertinent information or OUTLET Bor 7149 200W 27033 TAMGERINE ; $4 9.14 
about your problem. The serv $16.00 pan ts 2034 . 8OM 7% 160 
ice is free of charge any 2035 ~ tive Vio ag 1 
where in U.S.A. or Caneda SOSS ~ AMSTNVES hd 1 












OIraPLAVY LIGHTING OTtrvistiown 











NORTHCRAFT LIGHTING CORP , NVACK,N.Y.,NYACK 7-2255 
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—Three hinged plastic sheets with circular 
cut-out sections ‘‘float'’ fabrics in the air at 
the entrance-window display . . . Lower left. 
multiple racks are supported by expanded 
metal lath and a black iron pipe display 
wing .. . Lower right, 10-foot curved free- 
standing walls support large multiple racks— 








emodeling For Better Display 


i < | Wnportant problem laced thie ait first proble ti Was that Tayt SCoTti¢ time outlying areas Was not the answet ‘| he 


Phil Youdene Company of Seatth af the firm’s tacilities had been ineffective from present location on the very fringe of Seat 


vholesale firm m9 drapery upholst ry the angle ot properly displaying and ware tle’s shopping center and near to depart 
stores, furniture stores, spe lalty shops, 
onsidered the nece ity of ¢ <panding carried And closely connected with this and large hotels 


al tacilitv kor the past IZ years, Was thie tact that thre bread and butter in the 


fabric, drapery hardware and trimmings, housing the many lines that had to be’ ment 


Was an important tactor 
growth of the firm. This of course 
econd home in the last 20 year lines upon which the firm received its start’ was balanced by the difficult traffic problem 
that made parking difficult and the shipping 
of the firm's daily orders a slow and costly 
and now if continued growth was bye lo aggravate the situation, Phil Youdene, procedure 


ha erviced its growing clientele were still good movers and could not be 
‘ Paci Northwe ! tates and \laska abandoned 


move to larwet (iarte! Ws cle pet thie founder and president ot the firm, telt These problems hegan te resolve them 


midicated that decentralization to one of Seattle's selves when the three-story former car-deal 
er-garage building directly adjacent to the 
firm was acquired. Calling into consulta 
tion LaMonte Shorett, AIA, of Seattle, 


Youdene explained his problems. Soon basi 


[Please turn to page 57] 
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DISTINCTIVE NEW ZEM 





Dimensional Letters 
We. » SSeS L, ightweight limensional letters constructed on sturdy wood trame 


ed with tabric material lacquered white Available n three iseful size 
; v7 and 2 ft (;iant 6 ft Size s sold with or without blactl wooden | 
I ze sold without 
‘I t let it. high | Sin. deet $110 00 
Price omplete with base $132.50 Price without | ° 
Size of letters. 4 ft high by ; int ace] $87 75 
Price without bases ® 
Size of tetters tt. high by in. dee $69 50 
; ( without bases ° 
Other letters available on special ordet Write tor price 





Vision Free Form Ast a and Comedy Mesks 
Vision wwee Form ‘H''— Moder: 
miensiona I tu : trame lla 


white five 


canyon agg $58.50 
No. Z-4110—Tragedy and Comedy Masks. [bir mensiona 
ee re ee ee ae 


No. tet toe and Comedy. Masks. 
$30. 65 


GARRISON- WAGNER COMPANY 


Phone: CHestnut 1-9010 


2018 WASHINGTON AVENUE 
Sse 


FEBRUARY, 


All Zem 
Displays Are 
Sold on an 
Exclusive 
Basis — 
One Store 
In a city. 


For the 
Complete Line 
Zem 
Displays, 
Write for 
Broadside 
No. 58-D 


CREATIONS 


mi «A 
} , 
’ ' 


No. F-175—Wood Stairway. l’rice, complet 












FOR SPRING 























Giant Scissors and Vision Free Form and Stairway 
we oe 2- spat prey Scissors. Lighty 


-- , $37.50 
se.25. 4-170 Vislou Free Form. \\ 


sional fabric and finished im Bleck end = $59.66 
No. F-175—-Woed Stairway White peck 
$54.00 


re erall WO in. wide i 
Set of one each of Ne. Z$-2-170-—Vision Free Form and 
$105.20 


e ky 4 








Mobile Screen Panel 
No. Z$-2-205—-\\ ' , 


$42.50 


$127.50 


ST. LOUIS 3, MISSOURI 
43 











Expansion Program 
For Displaymasters 
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By Reyburn Mfg. Company 
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Hamberger Moves Showroom 
Across The Street 
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treet floor at 146 West 
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py two floor 
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Mipany Va locate treet, 
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manutacturing will be done 
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Spanish Dolls Available 
For Display Purposes 


ire cataloguc covering if ‘Dona 


boll | bye ine ome red hy 
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Donatay Trading 
hiith avenue, New York Citys 
air doll haicl were mtroduced tor 
made by 


authernticalls styled 
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“lispia Lis¢ recently AT¢ hand hy 
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Delgado Displays 
Changes Name 
Ralp! \ 


Delgado AnnOUCCS thie removal 


known as Velgado Displays to 


| 


fcr quarters, along W ith a change 


name to Ixhibiteet lhe com- 


now tocated at 3 ls Joth avenue, 


Island City 6. N. y 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





a * 
American Fashion Museum 
14 West 77th Street TR 3-9103 
CHARLES LEDERMAN. HISTORIAN 

Can furnish. on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information Recommended by 
N. 8. 0D. G. A 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 








The Display Equipment Corp. 
147 West 37th St. BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 





Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 
Miya Company, Inc. 
39 East 28th Street MU 5-351) 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 








Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — ‘It’s a Natural” 


LE 2-2377 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 


ARTIFICIAL FLOWERS & XMAS TREES 


Dececrative Display Novelties 


Sell to Jobbers Only 
P.B. of New York, Inc. 


(subsidiary of B. B. Butler Mfg. Co., Inc.) 


Genuine "PEG-BOARD" Products 


Perforated panels and metal 
your display problems 


it West 42nd Street 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





fixtures to help solve 
Visit our showroom 


OXford 5-0088 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. Wi 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in displays, 
fixtures and novelties Wood. wire, metal. 
plastic and other mediums. in stock and 
to order Consult us on your Display 
problems 





D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


It’s Always MARKET WEEK in New York 





_in Central Park. 


Gotham has seen many changes since the hansom ride in 

Central Park was the way to romance, and so it has been with display. 
But one thing you can be sure, New York has always been in the 

front of the parade — originating newer and better display 
applications. That is why it is the recognized display center of the 
world. Depend on these display manufacturers to serve and 

help you make display sell more goods faster. 


IT'S ALWAYS MARKET WEEK IN NEW YORK 





motion 
devices 


e ir 


STOP 


make 


’ 
: rf 


LOOK 


Mode! BP 45 i? 
Battery Powered 


| rntable 


Model MM i45 
Mystery Motion 
Diss ay with tiers 


(TS 6/7 


qverwite hinge ly 


trathy lead te 


ore turntable and motion 


device Aare Precislot cle wned to add real 


display drama to your produ trom the 


matlest prec oT jewelry to thr larvest of 


apphlance Siient, smooth running, dependable 


your Div 1 Vue-More! | here a 


| every i7¢ and typ display 


every budget need 


it rite for tiustrated catalog and price ist « 


fion dew. 


BREVEL PRODUCTS CORP 
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effects on 
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display in windows; lighting 


stages, and floodlighting of build 


U. S. Plywood Founder 
Dies Of Heart Attack 


[Lawrence Ottinger, founder and chairman 
hoard of United States 
poration, died December 19 at 
Scarsdale, N. Y.,. of a 
his sleep. He was in his /Ist 

In recent had gradually 
in United States 
had guided 
1919 to hecome the 
ood enterprise 


Plywood (or 
his home in 
heart attack during 
year 

years he relin- 
authority Plywood 
from a 
world's 
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TRADE PERSONAWTIES No.141 by Capper 





DENNISON MFG. CO., LATER 
SPENDING 12 YEARS IN HIS OWN 
COMPANY WHERE HE 
SPECIALIZED IN DE LUXE 
DISPLAY INSTALLATION. 

IN 1931 HE ORIGINATED | 
SAYFOROS FAMOUS COROBUFF 
CORRUGATED DISPLAY MATERIAL 

AFTER SIX YEARS HANDLING 
HIS OWN BUSINESS AND 
"COROBUFF $iMULTANEOUSLY, 
HE DECIDED TO CONCENTRATE 
EXCLUSIVELY ON THE LATTER. 


2h it 


REFINISHING ANTIQUES, AND 
SPORT CAR ORIVING. (MG- 
JAGUAR-AUSTIN-HEALY- SIATA) 





Dom ENTERED DISPLAY VIA THE CREPE PAPER DIVISION OF 


FRANK M. SAYFORD CO. - BROOKLYN 
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Hunting Display Contest 
Winners Announced 

O. F. Orchard, Sumner Company, Ltd., 
Moncton, New Brunswick, Canada, won the 
$200 prize in the 1954 “Let's Go Hunting” 
window display contest sponsored by The 
Sporting Goods Dealer, St. Louts. Orchard 
duplicated a marsh in his window. with 
game birds appearing as if in their natural 
habitat The only merchandise was a shot 
Kuti, knite and sheath, and a box ot shells 

lor the first time in the historv of “Let's 
(50 Hunting” there Was a tlh tor second 
place, between two entries using similar 
themes a contrast between the hunting 
equipment and apparel of 1754 with that of 
1954. The displaymen were FE. N. Sandifer, 
Tenk Hardware Company, Quincy, IIl., and 
ID). A. Henderson, Dobyns-Taylor Company, 
Kingsport, Tenn 

Other display winners were Luke Spear, 
Holts Sporting (Goods, Houston, third 
Steve Unrath, Meier & Frank Company, 
Portland, (jre., tourth, and red lherkel 
en, Boutell’s, Minneapolis, fiith 


All-In-One Catalogue 
Includes Discount Charts 


\ mailing piece on the firm’s line of 
hangers, shoulder covers, display fhxtures 
and related items has been released by All 
In-O)ne Suppliers, [rie : 223 West 35th street, 
New York City 1, and will be sent on re 
quest. In the brochure are 8&8 per cent dis 
count calculator charts, a simple hookkeep 
ing form to figure net costs. It is included 
as an added help to retail firms handling 


ré ady to-weal 


Feldman Rewarded 
For Charitable Work 


Ruby Feldman, of Faye Perm lntsplays, 
[.td., Montreal, has received a scroll trom 
the Pope im recognition ol his efforts on 
hehalf of Catholic charities 


COMING UPI! 


National Freedom Day February 1 
Boy Scout Week Feb. 6-12 
Lincoln’s Birthday Feb. 12 
National Defense Week Feb. 12-22 
Valentine’s Day Feb. 14 
National Cherry Week Feb. 15-22 
National Sew and Save Week Feb. 19-26 
Brotherhood Week Feb. 20-27 
Washington’s Birthday Feb. 22 
Lent Begins Feb. 23 
World Day of Frayer Feb. 25 
Red Cross Campaign March 1-31 
National Advertised Brands 

W eek March 1-10 
National 4-H Week March 5-13 
Girl Scout Week March 6-13 
National Rice Week March 13-19 
St. Patrick's Day March 17 
National Wildlife Week March 20-26 
National Hobby Month April 1-30 
National Conservation Week April 1-7 
Army Day April 6 
Good Friday April 8 
Easter April 10 
Pan American Day April 14 
Let’s Play Ball Week April 16-23 
National Garden Week April 24-30 
National Photography Week April 24-30 
Arbor Day April 29 
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material is 


DAPTAB 


A wide range of sizes, surfaces, densities 





and thicknesses makes Homasote the 
ideal material for displays and permanent 
construction of many types 


In the egg-crate construction pictured above, sheets 

of Homasote are cut half-way through and interlocked 
without nails. This exhibit has the strength for 

heavy loads...In the sketch at the right, a sheet has 

been curved ... The wall paneling in the illustration 

below is of Striated Homasote, cut and positioned as tiles 


( Wood-textured Panels are also available. ) 


In '’se” and ~‘4e” thicknesses, this material is available in Big Sheets up to 8’ x 14’ 


Ir also comes in 2’x & size. *'4e” or *” 


i thick, V-grooved and giving the effect 
of beveled planks The Striated and Wood-textured Panels are &’ long, 16”, 32” 
and 48” wide. In all forms, it 

can be supplied in special sizes 


and shapes——to your order. 


Homasote is the kind of 
material on which you can 
profitably standardize for both 
window and store interior 
displays both temporary 
and permanent. Because 

of its great strength, fine 
surfaces and nail-holding 


properties, it can be re-used many times 


We would like to send you samples and fully dese riptive literature 


Kindly address your inquiry to Department B-! 


HOMASOTE COMPANY 


TRENTON , NEW JERSEY 
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NADI News 


By JOHN F. BOWMAN 


Managing Director, National 
Association of Display Industries 


usiness in Display. After a hard look 
B at the selling results of the National 
Association of Display Industries 
Market Week held in New York City it 


eems that business was good for about halt 








The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


the exhibitors and only tair tor the rest 
Many of the orders that were placed were 
substantial but nothing spectacular or earth 
shaking Was reported Those exhibitors 
who regard the Market Week, particularly, 
the December how, as an imvestment in 
good will were satisfied with their result 
even though attendance trom retail stores 
was off about 20 per cent. The exhibitors 
catering to the distributors and jobbers al- 
most unanimously reported good business, 
both trom the number of orders placed, the 
volume, and the number ot ultimate users 


(stores. etc.) who visited them 


Future prospect : hoth immediate and up 
to June or July. look excellent Local finan 
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8 | cial pages and national financial media all 
: pomt to a rosy outlook tor business in gen 

' eral and there isnt ANY reason why Out 
: held can not get a tair share of the budgets 
' that are heing set At the risk oft being 
: repetitious, the point is repeated that it 
8 | takes a lot of selling to get that tair share 
- lhe customer isn't walking in the door. And 
: it is the extra item or two on each ordet 
1 that change the average order into a good 
1 

| 


Corie 


\tter the lune. 1955. Market Week sched 
uled tor Chicago at the Conrad Hilton hotel 
there should be a slow-down tor about a 
month while the stores and display users 
finalize their plans tor the Christmas sea 
son, But with plenty ot planning and sales 
effort the ball should start rolling about 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


\ugust 15th and keep going until right up 
to final delivery dates. And those final dates 
will probably run right up to about the last 
moment that goods can be produced \s 
usual, there will be a lot of frantic scram 
bling atter October 1 to place orders that 
could just a well have been determined six 
veeks earlhies And the producer or sellet 
vho wants to take a chance on a tairly large 
mventory will have a chance to give the 
freight carriers a nice profit if the items 
are reasonably attractive and oftered at a 


; : : decent price Store budgets To! the tall 
Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


and Christmas season of 1955 wall be 

all sales promotion areas And a 

stores that returbished the 1953 display ma 
Please write for complete information. terial for use last Christmas (yes, and a 
lot ot them even went back to 1952!) wall be 
back in the market for new materials in 
1955 And it is not hard to predict that 


those progressive merchants and display 


BLISS DISPLAY CORPORATION 


37-2! 32nd STREET e LONG ISLAND CITY I, NEW YORK 
EXeter 2-3890 


users who appreciate the value of freshness, 
sales value, and old-tashioned customer ap 
peal will be right back with new orders 
Spring Colors. [tf you havent read th 
fashion news by now it may be too late to 
help. kor however much the dope 1s worth 
is agai the color tor spring and 
as a basic, with shadings through 
“TM | 
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NEW LIGHT 


ON SELLING! 


amplex 
Accent Lighting Fixtures 


BETTER LIGHTING 
FOR BETTER DISPLAYS! 











Swivelite 
Cat. No. 
C12 SH 





Amplex Hi-Hats 





SMART, MODERN accent lighting fixtures can enhance the beauty and sell 
ing-power of your displays. Small wonder that the new AMPLEX models are the 
choice of display men—they lead the field because they do a real selling job! 
For still greater effectiveness, use the lamps especially designed for these fix 
tures —-AMPLEX Spots, Floods and Colorbeam Reflector Lamps. Write today for 
catalog describing the AMPLEX Swivelite ‘big four’ exclusive features. amplex 
Corporation, Dept. DW-2, 111 Water St., Brooklyn 1, N. Y. 








TOP RETAIL STORES 
BUY and ENDORSE 


LANTCADD 


the NEW 
manikin truck 


PARTIAL LIST OF BUYERS 


ABRAHAM & STRAUSS. New York City 

BELK STORES 

WM. H. BLOCK, Indianapolis 

THE CRESCENT, Spokane 

T. EATON CO., LTD., Canada. (For 
stores in Winnipeg, Hamilton, 
Toronto, Montreal) 

THE FAIR, Ft. Worth 

FILENE’S, Boston 

FOLEY'S, Houston 

INNES. Wichita 

LORD & TAYLOR, New York City 

MAY DEPARTMENT STORES 

MERCANTILE STORES 

POMEROY'S. Reading 

SEARS ROEBUCK & CO. 

WATT & SHAND, Lancaster 


The small caddy actually slips under your 
manikin-—you never have to lift it. The figure 
is held securely against soft padding by an 
elastic belt while it is rolled right into place. 
The dolly is only 14 inches wide and has a 
special stair climber as well as the finest ball 
bearing 8 inch wheels. The arms and hands 
are dropped into a removable bag and can not 


even scratch each other $39.50 


And the big 62 inch caddy handles four 
manikins just as quickly, neatly and safely as the 
small dolly takes one. It is 22 inches wiae with 


four 5 inch swivel casters and can easily maneu 


ver through the most crowded store and narrow 
est aisles. It also has complete padding protec 
tion and four hangers for clothes. In addition 
the big dolly is designed to carry large display 
pieces and signs with a minimum of effort . $89.50 


WADISONIA 


NEW YORK — 152 West 25th Street 
CHICAGO — — 11 South Desplaines 
DALLAS — — — 3007 Canton Street 


America's largest Manikin Refinishers 
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ticote! New Yorker 
chowe “nies better 


he tlound 

In C] tacilits of the Conrad 

Hilton hotel are the best im every respect 

0 change iit availabl dates .are un 

atistactor minder discussion in this re 
rect 

June 1955 Market Week. Announcement 

ot thi event will be ent to all members 

he NADI prior to February 1: inal 

| by the pre ident on cost schedul 

programming etc.. is expected bye 

20. Presently planned in con 

with the Market Week will be 

NADI-Nationad Ketail Dry 

sociation clini following last 

cf ful presentation \ conterence 

representative of the NRDGA 

ual Merchandising Group took place 1n 

New York City during the period ot then 

annual convention and subjects, personne! 


ana publicity Vcore planned 


| NG 


Hartley's Appoints —Gustave Rubner, Inc., New York City, has 
Norman Sansom introduced this new wrought iron design, with 
unusual texture incorporated with colorful sea- 
sonal backgrounds. Also featured by the firm 
are woodgrain, stipple, and solid pastel back- 
vas formerly with Gimbels, I. Miller & Son, grounds, numerous raised textures, and a new 
and Tailored Woman, all of New York City rich lawn paper and cloth— 


Norman FF. Sansom has been appointed 


display manager tor Hartley’s, Miami. He 


Louis Schneider Dies play factor who for many years operated a 
Of Heart Attack Hower and foliage firm under his name at 
\ heart attack on December 14 claimed 4 Second street, New York ¢ ity He is 


| the life of Louts Schneider, well known dis survived by his sons, Charles and Sidney 


¢ 
bs 

Two display groups celebrate the holidays. Immediately above, part of the crowd at the annual 
Christmas dinner dance of the Southern California Free-Lance Display Guild .. . Top illustration 
displaymen representing leading stores of Springfield, Ill. Seated, Travis Hindman, Roland's; Stuart 
Green, Walgreen's; James Burns, Springfield Dry Goods Company; Jack Wicks, Bressmer's; Jack 
Gillituk, Myers Brothers; Jerry Pearson, Roland's; Connor Hott, Electrolux Company. Standing, W. O. 
Siebert, Roberts Brothers: the Great Bernardo, magician; John Risse, Herndon's; Howard Buck, Dirk- 
sen & Sons: Loren Hindman, Robinson's; Carl Rinnus, Herndon's, and ‘Rocky’ Schoenrock, Barker's— 
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No. 2690 SEATED WIRE FIGURES 


Set of two wire figures finished in 






flat black lacquer . . . cleverly designed to have 






rigid strength without mass wire 






construction . . . these units can be used together 





as displayers by using glass shelves (not included) 






or as separate units to hold accessories 






. size . 


45" H. x 17" W. x 14" Deep. 


Set of 2 $19.95 


Oe NA 2nd 2asscalee— 


DISPLAY DESIGNERS ee MANUFACTURERS 
PORTSMOUTH, OHIO 


and cosmetic items 

































Territory Assignments 
By General Display 


Junius Fisher, head of General Display 
Corporation, Cuincinnati, announces that 
George D. Hoover is taking over the North 
west territory as sales representative He 
formerly covered only Idaho and Calitornia 
for the firm. A veteran of World War II, 
he has been display director tor ©. C. Ander- 
son Company, Jason's, Tingwall’s, Ine 
Fargo’s, and the Paris Store, all located in 
his present sales territory 

Dick Reynolds has been appointed | 





y 


General Display to represent the firm in 





lexas and the neighboring states. He, too, 






vas tormerly a retail display director 
(,corge W. Krotz, who has represented 
the company for several years, covering 





turn shoppers into buyers 






Southern California and adjacent territory, 





has recovered from illness which kept him Equip your store with these revolving BPace-saving 





off the road tor a time and will resume 






sales-building Sel-O-Raks. They have proven 


ROT ee ee ae 





calling on displaymen in that area 





their ability from coast to coast in creating 






. Norman Sansom Joins 

Hartley's, Miami 

Formerly with Gimbel Brothers, 1. Miller, 
and Tailored Woman, New York City. Nor 

man F. Sansom is now in charge otf display 
for Hartley's, 144 Fast Flagler street, 
Miami. He is interested in receiving litera 





multiple sales, in holding customer interest and 





preventing costly “walk-outs . kor more volume 







in 1955. install these effective. silent. low-cost 








salesmen which turn shoppers into buyers 











ture from firms with unusual display lines 





DISTRIBUTORSHIPS STILL AVAILABLE 





St. Louis Guild 
Has Meeting 
The January meeting of the St. Louis 
Display Guild was held at the Forest Park 
hotel on the 12th, preceded by a dinner 
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PAULIN TOY STORE 
[C ontinued from page 23] 


erected, allowing for a generous display ot 
games and hooks. ‘They mark the end of 
the toy department and the beginning ot thi 
large-item display—bicveles, baby carriages 
nursery furniture, and the like 

There are two large (52 by 52-inch) units 
15 feet away from the doors and plainh 
visible trom. the street They are candy 
striped houses with gay roots and colored 
vooden Hags ( )rve encloses all sorts (oT 


; fi) _ ‘ ic othe vith ~ AVOcie ly; ’ @ 
The GoldE Rotochrome creates in- lolls, and ti ! it den bars, 


terest, attracts attention, gives every 
display colorful life. Remember, stuffed animals 
moving color moves merchandise! \t the opening we witnessed tiny tots o1 
about one year, in. their mothers’ arms, 
6 continuous color changes--totally reaching with outstretched hands toward 
enclosed — absolutely safe — com- the cage and the doll house as they tried 
pletely automatic — compact and to get their mothers to take them closet 
handy — 500 watt brilliance — lhe junior generation. trom three to nine 
sturdy base—adjustable beam size. years, was enthused by a T-shaped “Dinky” 
500 watt—500 hour long life lamps 
available. Pipe clamps, wall and 
ceiling hanging brackets also sup- 
plied at nominal cost. 


resembles a circus cage with a collection of 


toy display table 24 inches high, with a com 
plete glass top which permitted them to lean 
over the table to point out the various 
items, but kept them from touching and 
—_— ideal for store windows, taking 

displays, exhibits, shops, \t the end of the front third of the stor: 
hotel lobbies, theatres, etc. a square counter provides room for a cash 


register, wrapping service, and writing desk 


Rotochrome plus typewriter section 
In addition to the front display, we 
S$ P 0 T L | G H T planned two stage-like podiums close to the 
whe fer Hee Buttetin, Me, 670 back of the store, where a Christmas dts 
play, a scene trom a fairy tale, or Santa 
Claus himself could be viewed. This added 
attraction, placed so tar back in the store, 
GoldE Mfg. Co., 4888 N. Clark St., Dept. DW, Chicago 40, Il. was meant to pull the visiting crowds to th 


very last display and permit the store own 





ers to show every bit of merchandise with 


out high pressure salesmanship 
ONE HAND Straight lines of fluorescent strips (two 


light fixtures behind a translucent plasts 


lid) running tront to back in tour lanes 
re with a aC provide the basic light tor the store hese 
a lanes are supplemented by a number. oj 


four-bullet clusters in all strategic spots 


of Better Performance! They soften the hardness of the fluorescent 


light with their imeandescent bulbs = and 


bring out the reddish and yellow color 
values, while the fluorescent lights accent 


\ SIZES OF TACKPOINTS the blues, greens and whites 
ONE oe 5 USED IN MODEL T-2 The basic impression of the store ts that 


of a “cheertul rainbow.” 


MODEL \ (7 ( 

/ . a . . 
DRIVES ie. au vrie:, | | | Card Holder Introduced 
STAPLES ON ( | By Standard Items 


iM | or, 3/16" 1/4" 3/8" 1/2" | Standard Items Company, 120 Broad 
_ leg leg leg leg street, Newark 4, tabricator of plastics and 
4 . | SIGN MEN! DISPLAY MEN! If you haven't in- ff Metals, has developed the “Acorn” display 
‘ > vestigated or used the Model T-2 HANSEN card or price card holdet 

SIZES! Tacker—by all means do so! With ONE model The outside is moulded plastic and thi 
you can do a wider variety of tacking and inside is of lead to provide stability. A 
fastening—do it better, faster, with less effort! flexible curved slot will hold a display card 
MODEL 1-2 is compact, light weight, easily portable, ' of 6- to 12 ply thickness or up to 30 square 
easy to grip and operate. in a jiffy you can switch from inches im siz It is made in eight colors, 
one size Tackpoint to any of three other sizes—four in all! the color heme an imtegral part ot the 

Besides, it has all the advanced Hansen features—Take-up plastic, is sun-ftast and odorless 

Jaw, Flush Front, etc. Get full details—today! 


| Burk's, Nashville, 
| » , md SAVE... TIME... Appoints Vermilye 
: STEPS . . . MATERIALS 36 DIFFERENT MODELS Frank Vermilye has been made display 
BO STAPLE SIZES manager of Burk & Co., Nashville. He was 
A l | AN SEN Mi FG C0 . previously in charge of display tor Ruben 
s ® ~ > stein's, Shreveport, La. The latter firm has 


REQUEST not made known his successor at this time 
5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS BOOKLET 





: 
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CHICAGO DISPLAY SCENE 


[Continued from page 21] 


color kitchen theme as appropriate tor the 


times The result was a window showing 


the retrigerator, stove, washer, and drvet 
all in the same soft tone of off-citron to 
add new beauty to any kitchen, and a bit of 
color-cheet lhe window attracted a great 
deal ot attention located on the Dearborn 
street side of thi store, 1 Was right undet 
the eyes of the offes people in the nearby 
buildings and so had a very different au 
dience of viewers than when such a display 
would be seen on State street 

( Jive State street window at | hve au 
showed a very wide Variety (> roOotweal 
TO! women lLhere Were hoes ce) day 
home-leisure. and tormal wear and the a 
cessories to go with them, even to th 
typ aT shoes and YoOWTI that Vcore CoOmlipit 
mentary L hie lea Ol Cast it} vall liv’. ind 
that of dancing, was suggested in the ol 
lashioned biplane theme combined with a 
modern jet All am all, thy vindow§ got 
mucl attention and thi hon Hie who sa 
it were enthusiastic over the arrangement 
and display otf so many shoes without clut 
tering 

\mong the first ot the State street tore 
to teature cruise clothe vas Goldblatt’ 
which devoted cne very brilliant and color 
ful window to “cottons that go South 


ait frocks were centered around a desert 


shrub lohn Boghosse, display managet 
ha extensive plans for the Cominy mont! 
and will teature turniture always a big 
item month at the store and windows of 
navy apparel. The latter color tor spring 


Is again important 


Panel Discussion Heard 


By Chicago Club 


Members and guests of the Chicago D1 
play Club met in the Sportsmen's Room of 
the Illinois Athletic Club the evening of 
january 12 to hear a panel discussion on the 
use of radio, television, publication adver 
tising, and display in modern retailing. The 
program was arranged by | | [Dwiggins. 
Reyburn Mig. Company Members of the 
panel were Charles \ Uresser, director of 
sales, Stations WMA, and WNBO: led 
ward \ (rossteld, (Grossteld & stan 
Kscher Bettis, display director, Stewart 


Louisville, and J. C. O’Brien, vice-president, 


(arson Pir scott & Co Ie ( Kash. 
editor, DISPLAY WORLD, served as mod 
eratol led lee ’ (silmore (al Park. I’ 


pre vient of the club 


Henry Callahan Resigns 
From Lord & Taylor 


heey the past dec ac iT) charge cy? WIndow 
display Toor Lord “A lavlor N « \ VY ork { ity. 


Hienry Callahan has resigned in order to 


hecome visual sales promotion consultant 
lor Schenley listillers a newly created 
position. The resignation has already taken 
effect 


(allahan became associated with Lord & 
laylor 19 years ago, prior to which time 
he was with Bonwit Teller and Strawbridge 
& (Clothier, both of Philadelphia His su 
cessor at the New York City firm has not 
heen announced at this time 


FEGRUVREY, 1933 
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New Texture-Fiex Displays Texture-Flex Display: 
‘ mension 11s] + ack Desert Plant 
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ISON-WAGNER COMPANY 22° “AstincvoN Aven 





f .¢ : I ° | by L 4 b : 
Your Disp ays (5 | eC y Fx ID] t 
SELL MORE NGLAND hi | become noted tor th Along the right-hand side of the reception 


quality exhibit display, and area, part of the wall is given over to a dis 
Celer attracts customer attention .. . among those outstanding in this branch play of various Gilbey special packs, de 
Enhances displays and helps to sell more of the field is W. M. de Majo, of London, § signed by de Majo. To the right of this, 
merchandise! Try it. You'll soon see why who did the general design of the W. & A a slatted wall in bleached sycamore and 
color is such a powerful selling tool. Gilbey, Ltd. exhibit at the Brewer's Exhi ebony raised on brass tubes with illuminated 


You Can Dolt BEST with bition at (Olympia some weeks avo It glass shelves shows a colortul display of 


presents a number of interesting features whiskies, rums, gin, and vodka Behind 


Ne. 155 ; 
BE T Automotic COLOR WHEELS In the reception area, along the leit-hand this slatted screen is the entrance to a bar 


| side of the exhibit, a photo-mural on the where a carefree atmosphere is created by 
Unit consists of a IT diameter plastic filter walt de . » ¥ lass all ‘ed 
wheel having longer lasting, richer looking, rear wall depicts the interior ot a ictorian tive introduction = ol patternes veneeres 


plastic colors of red, blue, green, amber and “pub” Three display cases cut into this panels, contrasting against a mirrored wall 
ttraw Revolving wheel is powered by [10 
volt, 60 cycle, self-starting synchronous motor 
Unit includes rubber cord and silver and black sherries. and “Odds-On’” cocktatl Along sycamore and upholstered in red embossed 
wrinkle finish. Excellent where controlied auto | 
matic color changes are desired in places such :, 
as store windows, night clubs interior dis three dimensional  ¢ ulptures portraying a rhymes and illustrations laminated into 


At do ballrooms, theatres, etc $22 50 series of waiters, each carrying a tray show plastic sheeting which 1s stain and cigarette 
ny ° 


With lamp including $23 61 ing a range of the firm's table wines prool 
excise tax . 


BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICES Co. Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 


wall display the range of Guilbeys ports, Specially designed bar counters are in 


the left are a bottle-green wall bearing simulated leathes (ounter tops carry gay 
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Your One Source of 
All Display Needs 
RACKS 
FIXTURES 
MANNEQUINS 
DIISPLAY MATERIALS General Display Bidg 
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PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS 


DISPLAY WORLD 





\long the right-hand side of the tront 


the exhibit is a large display of Gilbey 
Spey Royal” Scotch, flanked by gaily 
colored panels against which are repeated 


some ot the well known brands of the 
Sponsor Kkach bottle here is decorated by 
an amusing wire sculpture, designed by 
‘,eorge Skolly, portrayine the nationality 
with which each particular drink is associ 
ated 

\ yellow and white striped awning on 
inch white tubular framing extends along 
the whole leneth of the exhibit lo the 
tront otf the trame are attached a series 
ot brass tubes carrying stylized barley-head 
ymbols in sculptured brass The com 
pany’s name along the right side is made 
ip of a series of lighting boxes in red plas 
tic with sycamore sides and with the let 
tering in “opalized” glass \ seri of 
brandy glass-shaped lamp shades give ad 
ditional lighting and pattern, while a tri 
angulated tubular frame lined in dark 
tained mahogany provides additional 
strength to the overhead structure as well 
as carrying spotlights tor some of the 
products 


Starkie Succeeds Raynaud 
At Macy's, New York City 


jen Starkie has been made interior dis- 
play manager of Macy’s, New York City 
replacing Herb Raynaud. The latter re 
signed recently in order to return to the 
West coast and establish his own display 
consulting service 

Starkie has been with Macy's for 14 
vears, serving most recently as window dis 
play manager. John R. Foley, display di 
rector of the firm, will in future devote hi 
attention primarily to the windows 


Prizes Are Announced 


In Remington Contest 

Top prize of $200 was won by A. van Hol 
lander, display director ot Gimbels, Phuila- 
delphia, in the recent window display con 
test sponsored by the dealer sales division 
ot Remington Rand. Charles Fowler, Gris 
vold Company, Warren, Ohio, and Farle \W 
Pratt, Strouss-Hirshberg, Youngstown, tied 
for second place and received portable Kem 
ington typewriters \ Remington electri 
shaver went to Stanley kk. Thompson, The 
May Company, Los Angeles, as a special 


award 





New Sanding Machine 
ls Two-In-One 

\n air-powered sander that is two units 
in one has been placed on the market by 
Detroit Surfacing Machine Company, 1333 
Fast Fight Mile road, Detroit 2 The 
sanding action moves in two direction at 
the same time at a rate of 6,000 rpm. Results 
claimed are faster cutting and important 
savings in abrasive pape! \ simple device 
instantly converts the unit to a high-speed 
off-center spinner, reducing normal abrasive 
swirls to a minimum. Literature will lb 
sent tree on request 


Dinner Dence Held : 
By Detroit Club 


\ dinner dance was held by the Detroit 
Display Club on December 29 at the Dis 
abled American Veterans hall 
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STRIPES ON 21 


(4,620 possible combinations) 
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See Butler's Fully 
Coler Ce-ordinated 
Display Papers 


110 Years o 
Research and 
Merchandising 





(| iiarestear pie tte 
MORE BASIC IDEAS 















FOR BETTER, MORE BEAUTIFUL DISPLAYS. 


And all Sunafast, easy to work with — ne paper waste 


BUTLER PAPER NEW YORK CORP. 
655 MADISON AVE, NEW YORK 21, N.Y 


Please rush me my FREE Color Swatches of Butiers Color 
Co-ordinated Sunfast Seamless, Textured, Show Cards, 
Stripes, Waffle Weave and Bricks, and the name of my 


nearest authorized Jobber 
FIRM NAME. 
NAME : sini oe siiinsiaamtaciiati 
ADDRESS. 


CITY _.. LONE ) STATE 


OW.2 





95 


SPECIAL NOTICE » 


“GUARANTEED ARROW PRECISION 


STAPLE GUN 
FREE 


with purchase of 12 boxes any size staples 


Brewery Penalized 
For Excess Display 
\ possible ten-day ban on shipping “Bud 


" , 
WCISCI hee mito i Wie SOL. - faced 1) 


” 


Anheuser-Busch ous, to alleged) 
pending too much on display in that state 
Imposed on January & by thi ate lique 
control commuissionet | | 
taved tor 20 day 
brewery attorne 

Minnesota law Iimits | “ advertisin; 


‘ | f ‘ , 
aft 1Witid) 1¢) _ i ¢ >t) . \ . 1djT exTterig 
’ 





displays an 25 a vei or the interior te 








' 
PERFECT FOR ORDER YOUR STAPLES NOW! 


ALL DISPLAY WORK | Choice of 3 sizes \ lulimtaliaate 
>. to fit gun—*/ ¢ wy 7 
¢ HEAVY DUTY | iT ee y 
+ ALL STEEL Lae \ Ht 5200 por bon. By Legal Aid Society 


« CHROME FINISH T Ld MAIL ORDERS FILLED PROMPTLY Albert Hailparn, president and « 


+ HOLDS 150 STAPLES > ART R. COHEN €0). 9) known in tne point-of-sale fel 


. he {, < yhiae 
MEMBER NADI 810 PENN AVE.» PITTSBURGH 22. PA. os 


\id Society s annual campaign as 
announced by Henry S. Wingate, pres: 


oy} hie International Nickel Company 








Hailparn Is Honored 


ee Oe ae ee ee ae ee oe 


\rts bAIVISION ()] 








Canada, Ltd., who 1s general chairman 


USE THE INTEREST © ape 


The Legal Aid Society, tounded in 18/ 
AND EYE APPEAL to protect the rights of those unable to pa\ 

Cy for private counsel, 1s seeking to rats 
$430,000 for 1955 to cover the costs of it 
seven offices serving more than 60,000 clients 
annually in New York City im both civil 
and criminal matters 


REED and RATTAN | Moving Message Sign 


i _ Introduced By Krupnik 
oi Light, color and action im continuous 
motion are provided by the “Salesmaster 


f Miavilhip mie Apt Signi introduced by Kru 


FOR nik Mfg. Company, 4542 North Kedzie av: 
nue, Chicago 25 lhe device 1s 2] inches 
ARRESTING DISPLAY IN lone 9 ) 


nig, / high, and inches deep, Operating 


WINDOWS AND INTERIORS on alternating current only lhe message 


carried on 35 mm. satetvy film and 1s see! 
in letters 7@-inch high. Messages are easil 


changed and can carry a story ranging fron 
one to two minutes in length An illu 
trated brochure will be sent on request 


3 West 18th Street * New York II, N. Y. CHelsea 2-6264 House Organ Features 
Displayman On Cover 


hye ( hristma issue 














ew “he house organ of the At lede 
(ompany, St. Louis, devoted its entire covet 
to a photograph showing Edward Lampric! 
display director, putting the final touche 


to a holiday display in the main floor lobb 


National Display Contest 


For Col C 
UN a VAS & FIXTURES 7 saiten- calle gp arid display conte 
etenliniad terete pateetenteticetnaa oe 


with $5,000 in prizes 1s being sponsored b 

the Coleman Company, Inc., Wichita |! lt 

will continue trom April 25 to May 21, wit 

7} f/ $1,000 tor first prize, $00 tor second, $100 

NuUSUaA . tor third, $50 each tor the next seven prizes, 

and $25 tor the next eight. Fiity Colema 
product prizes will also be awarded 

(complete details will be sent by the spor 


133 W: 27 ST., N.Y.C. 1 


soring firm upon request 


DISPLAY WORLD 









REMODELING 
[Continued from page 42) 


1 


pians were tormulated and those who at 
tended the firm’s recent open house will 
testily that certainly all problems were 
effectively solved 

The front of the building was done ovet 
in stained redwood an! painted brick, the 
irms name contrasting pleasantly in a 
varm ochre An Arizona rock planter at 
the entrance extends from the exterior into 
the showroom and is decoratively effective 
ihe main showroom dramatically displays 
the tull lime of draperies and decorative 
tabrics and takes special pains to highlight 
lines of seasonal importance From large 
and tall multiple racks some 500 difterent 
tyles and their many color variations ar 
hown. Cleverly designed three-way hinged 
clear plasti sheets with large circulat holes 
it into them at varying heights “float’ dis 
played tabrics gracetully in the au from 
high ceilings, varying lengths of crystal 
Cical plasti chains display folds of tabrics 
Vertical louvered trames ot white birch are 
ound throughout the area and are used as 


backgrounds tor tabric displays 


Planning Calendar 
Issued By NRDGA 

lhe annual sales promotion planning cal- 
endar has been issued by the Sales Promo 
tion Division of the National Retail Dry 
(,00ds Association. 100 West Slst. street. 
New York City 1. Department volume tot 
each month is given, as well as important 
trade days and weeks and ideas as to how 
to tie in with them. Bound with plastic, 
the book 1s 20 by 12% inches im size 


Lerner To Represent 
Starer In New York 

Mrs. Charlotte Lerner has been appoimted 
by Stare! Displays, Milwaukee, as represen 


tative tor the firms import lines in New 
York City. Showroom space ts at 220 Fitth 
avcnue 

Leo Starer, head of the Wisconsin com 
pany, lett on January 9 tor a_ tour-weeh 


buying trip to Italy, France, Germany, and 


Belgium 


Quain Appointed 
By New Yorker 


Succeeding PD. W lex’ Carlton vell 
Known to thie dy play rie ld t| rough has vVork 
vith the Display Mark he 2 


et Weeks of the Na 
tional Association of Display Industries 


| 
> 


(harles Quain has been appointed = sales 

Manager of the Hotel New Yorker, New 

York Cuts (arlton will soon become man 
’ 


aver ot the Hotel Me \I pin which is being 


1 ¢ mode ir cd 














SOURCE SERVICE 

If in any of the illustrations in 
DISPLAY WORLD you see some prop- 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply vou 
with the source from which it can be 
obtained. Just address your inquiry to 
the Editor, DISPLAY WORLD, Cincin- 
nati l, and it will have prompt attention. 
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SU-PAR 40 
SPOTLIGHT! 






































THIS AMAZING NEW 150 watt lamp is just what 


the display man has been looking for. It’s a Lustra exclusive 


there is no comparable lamp available. The intensifying 
SU-PAR 40 with its highly concentrated beam “punches up’ 
your display lighting — gives more light! 







Your local Lustra Man, a lighting specialist, will be glad 






to demonstrate the unusual, vastly superior qualities of the 
new SU-PAR 40. Or, for complete details, write to 

Lustra Corp., Dept. DW-2, 36 Washington St., 
Brooklyn 1, N. Y. 
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NEW SUBURBAN STORE lo emphasize further the individual ap 
[( ontinued from page %) pearance of the new store, areas under the 


| ) , three display windows on the Douglas ave 
ne ny i he . if? ‘ : ‘ On tec . 
pps © Parning alea 15 tOCateG nue side, the curb parking, the areas undet 


on the remises ne the ste , the 
p «ares “Ss the Oliver street window, and spaces under 


Southwest | © designed that a « e-in 
le gned that a drive-1 the canopy were landscaped (;fass Was 

parking Servi of this sort can be offered ' 
planted in the curb parking, while juniper: 


It was so planned to keep parking problems : 
» pene , or. and similar evergreens were utilized in thi 


ti a minimun and to rotect customers f 
, ; ; pro heautification otf other areas 


Vaiting tor their cat from the unpredicta 
Van , ()ne of the most unsual structural teature 


Weatne!l . » 
ot Henrv’s-Suburban 1s the reintorced cor 


’ 
rji¢ 

l hres has mate rials { alitorn al red os 
crete. cantilever “waffle slab used to torm 


yvood., ()zark rainbow andstonie. and stucco ; 
the root of the canopy and the floor of the 


re combined to torm the striking ex | 

, ‘ ° , {) ) . < i 

bowkns Restle; @nnse ot etiltesn and charcoal upper level According to Dudley William, 
consulting engineer tor Architects Associat 
ed, it is the only type of construction oft 


this kind to be fcund in Kansas 


yras were chosen tor the exterior color 
cheme as a natural complement to the 
warm color of the redwood siding. Motor 
ists driving in any direction at the Lincoln The open feeling of the new store is 
Height intersection can easily identify brought about by its original design. Soft 
Hienry s-Suburban by the gleaming whit music heard continuously throughout th 
neon signs on three sides of the new store building contributes to a triendly, intorma!l 


THE DISPLAY PARADE No.188 dy thier — 


REG. U.S. PAT. OFF 


TEMPERA 


( Jet that extra “selling snap" into 
your displays, exhibits and cards with 
PRANG Tempera They re live, 





brilliant colors . . . They're easy flow- 


ng and work beautifully in brush, pen | AFTER HIGH SCHOOL, TED WENT TO 
st Gale cs chia ait and ine coat WORK AT MILLARDS AS A 
to a soft satin finish. DISPLAY HELPER, THEN JOINED éf , 
: SNELLENBURG'S AS ASSISTANT. f 
PRANG DAY-GLO TEMPERA | Wie piggt vO8 AS A POLL” GA 
alone or in combination with Prang FLEDGED DISPLAYMAN WAS 
Tempera to create many unusual and WITH GIMBELS, AND DURING 
— oe THIS TIME HE ALSO ATTENDED 
ee ee ae eee MIGHT CLASSES AT THE UNIVERSITY 
Dept. DW-I? OF PENNSYLVANIA SCHOOL OF 
INDUSTRIAL ART. CN A VISIT TO 
the American Crayon compony CHICAGO IN (933, HE LIKED THE P+ 2 
panty, Gite CITY SO MUCK HE GOT A JOB THERE., 
LATER SPENT A YEAR WITH A CHAIN 
STORE IN ATLANTA, THEN RETURNED 
TO CHICAGO AND FREE-LANCED. HE 
JOINED GILMORES FIVE YEARS AGO. 


( PRETTY sorr? ) 


TED LIKES TO 00 “SHADY TREE FARMING” 
| ON HIS MISSOURI FARM. HE IS ACTIVE 

Fe | I LOCAL MASONIC CIRCLES AND HAS 
UNUSUAL “Ne SEAVED THE CHICAGO DISPLAY CLUB 
TWICE AS PRESIDENT. 








yo e%* IMPORTS 


| 
BY .v 
o* 


‘Tay 


STARER DISPLAYS 


737 WN. FOURTH ST., MILWAUKEE 3. WISC 


lay director : 
WM. Y. GILMORE & SONS, OAK PARK , ILL. 





PLEASE MENTION DISPLAY WORLD 
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atmosphere so desirable tor unhurried su 


burban shopping 
The 10,000 square feet of 
a variety of covering 


floor area has 
Quarry tile flooring 
in the men’s and gift departments, directly 
behind the floor-to-ceiling glass entryway) 
on the ground ievel, blends 
the lush 


WCal 


IT) easily wit! 


carpeting in the ladies’ ready-to 
Nine smartly 
complete 
Suburban. An 


shipping and 


department decorated 


hitting rooms assure privacy tor 


women customers at Henry 
alteration department and a 
lou ated on the 


ground level in the rear of the 


receiving department, also 


store, have 


done much to keep service at Henry’s 
Suburban on the same level of friendly 
efhciency as that previously established at 


Henry s-Vowntown 


store was caretully planned by 
Associated tor 
Both the 
Burke 

keyed the 
than the 
through the use ot unusually 


The new 
Architects 
shopping 
terior designers, 


casual. suburban 
architects and the in 
Kober & Nicolats 

Store to a more 


LLos Angeles, 


casual medium downtown Store 
finished woods 
and spes ially designed furnishings ard fi x 


tures 


plac ed 
deeply 


(on the 
on intormality 


ground level emphasis 1s 
through the use ot 


textured pecky cypress paneling. Occasional 


ground level areas are finished in natural 
brick or brick design wallpaper in a muted 
blue 


louvered screens bring the 


into the 


Planters and 


outdoors right interior. Color a 
cents are in bright pink and red against a 
background oft 
(,round-level 

boldly defined 


cloth draperies. 


blue and chare oal 
fitting room 
with black and 

Black furniture pro 


with bright 


pray 
entrances are 
white sail 
iron 
splashes of col 


black 


vides contrast 


ored fabrics and polished patent 


plastic upholstery 


\ glass paneled, steel supported stairway 
leads to the 
and children’s 


departments tor boys, 


upper level where the lade 


shoe departments and the 


girls, and intants are 


located The focal point ol the upper level 
is the childrens shoe department where a 
specially colored, handprinted shoji paper 
is used on the wall 

Charcoal gray again provides the bacl 


ground for light pink, yellow, and gray wall 


on the upper level. Brilliant blue and coral 
are used as accent colors in the children 


sections 





Wichita youngsters are enthralled wit! 
their own charming fitting and dressing 
rooms, four of which are located on the 
upper level. All of the turniture on thi 


level is black 
tured plasty Ss Tor 


iron and upholstered in tes 
(enter tm» 


wood wit! 


longet WCdl 


tures are of pale natural bright 


perforated hardboard areas which provide 


flexible display background 


K ober 


with both 


W Nicolat 
closely Architects Associated and 
Martin Dondlinger & Sons ot Wachita, the 
general contractor, paid particular attention 


working very 


Burke. 


to the placement and type of interior illum) 


nation. COverhead incandescent lighting 1s 


most advantageous 
fabrics will 


utilized im the positions 
st) that colors and materials (1 
appear as they would under normal daylight 


conditions 


FEBRUARY, 1955 












































































AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ 
to put store character into their sign and display work. Stern Brothers of 
exception, Sales-stimulating window and interior messages and reminders such as the one 
illustrated above are made with Mitten’s Letters. At such as Bullock's, Robinson's, 
Rich's where oustanding displays are commonplace, you'll find Mitten’s Letters playing a 
featured role. Along Fifth Avenue Bb. Altman, Franklin Simon, Russek’s, Peck & Peck 
constantly use Mitten’s Letters. They use them with all kinds of displays, with every type of 
merchandise and in almost all store departments. It's with good reason that 
stores choose Mitten’s Letters. 


Mittens Letters 
New York isn Tie 


stores 


America « better 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First. to decorate 
through their modern, yet classic beauty of line and second, to emphasize a 
message by their clear, readable simplicity. 


form. sales 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Dheis depth of 
relief gives beauty and readability to the message, and by using side, direct ot background 
illumination, dramatic effects are easily obtainable. 


Mittens Display Letters are less expensive 
than wood or plastic cut outs, are 


much more attractive and are ready for instant use 
Write for complete information and prices. 
Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 



















Our beautiful new 


BLONDE PEG-0-PANEL 


Now $ 40 EO “e Sateate 
. 
Only 6 


packing charge on less 
than 10 sheets i 
thickness, 3/16 holes on 
Blonde Peg-O-Fanel needs no finishing 
or can be refinished with only one-coat 
or may be dyed. 






sheet, 















’ 


i centers 
















Send for our illustrated brochure of over 
150 different Peg-O-Panel display fixtures. 


SAMPLES ON REQUEST — WRITE 
FOR JOBBERS DISCOUNT. 





1093 beewles 
dewok 7, mic h:gee 
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POWERFUL! 


Used 
staple it 
chine takes 
% 73 
geuge wire 


where 
needed 

4 staple 
9 164 


ana 


HT-50 HAMMER 
EASY 
HAMMERS 

WITH EACH 


Same machine 


sizes Pp i, and 


050 geuge wire 


5) 


neavier 
Same 


offer DISPLAYMEN 


FAST—EASY—ECONOMICAL 
FASTENING 


T-50 GUN TACKER 
VERSATILE! 


longer 
ma 


sizes A 


050 


eg 


TACKER 


. WRIST ACTION! 
STAPLE HOME 
BLOW 


takes 3 


staple 


i 1@qg 


that Arrow 
requirements 


finding 
their 
fastening 


are 
meet 
better 
Tackers to best 
supplier fastening needs 


r ataliog 


See your 


Send tor money saving 








5 oe FASTENER CO., INC. 


~~ . - ° " y* “i “ge odie al J Y 


You too 
soive your 
investigate the time 
advantages 


ARROW TACKER MODELS" 


T-32 GUN TACKER 
FAST! COMPACT! 


Used where lighter 
shorter staple is needed 
Same machine takes 3 
staple sizes 3/16", Ve 
and 5/16 leg, 032 


gauge wire 


MORE AND MORE 
DISPLAYMEN ... 


Tackers best 
cheaper and 
can depend on Arrow 
own particular display 
labor and 


Automatic 
for taster, 


today 


ONE JUNIUS “ag? 
BROOKLYN 12, WN. Y. 


“Ya? Vv 


“UNFINISHED FOLDING SCREENS 


at prices that 








Value 
faced, 
double acting brass hinges 


unequalled anywhere 


Three 
Four 
Three 
our 
Three 
Four 
Three 
our 
Three 
Four 
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MEMBER NADI 


MAIL ORDERS 
FILLED PROMPTLY 


— 20x60 panels. 

— 20x60 panels... . 
— 17x68 panels.... 
— 17x68 panels. ... 
— 20x68 panels... ... 
— 20x68 panels... . 
panels... 
— 18x72 panels.... 
— 20x80 panels... . 
— 20x80 panels... . 


challenge comparison 


Screens are double 


made with fibre wood and equipped with 
. They are shellac sealed, 
ready for papering, painting or decorating. 


$17.50 
22.90 
17.50 
2.90 
17.50 
22.00 
17.50 
22.50 
20.75 
26.50 


ART R. COHEN COQ. 


* PITTSBURGH 22, PA 


~ ey ftw 


#) 





™ 


— 


S 


pina tn pe AALS 2s a ae 


810 PENN AVE . : : 





CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 


ticket holders of clear plastic. 


These 


beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages 


Lots of 100 


of 50 


$ 7.65 
13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. 


Forest Hills, N. 


Y. 


er. Lhe ¢ rescent, 


| clothes, 


VMG Winners 
: winners of 


Merchandising Group of the 


Dry 
have 


the sixth 


staged 


annual retail 
the Visual 
National 
New York 
Irving C. FE] 
of the VM(G, 


following for en 


by 
Retail (,00ds 
(ity, 
are dg . 


\ssociation, 
been announced 
assistant manager 
to the 
tries in various merchandise 
(harles Sherrell. Ball 

second, laste Robert L. Met orkle, 
Kamberger's, Newark: first, furniture. 
hold appliances clothes, 
millinery, miscellaneous, 
towels 
( hristmas 


presented awards 
classifications 
Stores. Inc... Mun 


Ce 


house 
men s furnishings, 


store-wide promo 


tion, lingerie: second, 
third, 


Aastetl 


Set ond, 


interior women's 


Coats, 
‘ather s 
promotion 
Plainfield, N 
kdward 


New Y ork 


vara good 


lootwear, separates, I apparel, | 


Day, Hoor coverings w ice 
(Iifford Heiser, B 
econd, 
( astleberg, 
first, | 
omen he 

Hlarold 
hirst, 


Womne};»nl s 


Store 

amberge rs 
clothes 

yyningdale’ 


girls 
He 


aste! 


von 
( ity 
apparel, third. 
achwear, lingers 


Mel The 


bridal. hostery 


Marche. 
second, 
third, 
sports 


aren. Bon Seat 


miuscellan 
ous. infants 


uit WCaf})l., 


WW IX 
Nash- 


women: 


omen accessories 
lhe Cain-Sloan ¢ 

first, back-to-school 

alentine Day 


Spokane 


Weal 
Niurray ompany, 
third. 
Howard Schneid 
first. blankets, floors 
foundation garments,table linens 
back-to-school, 
women s « 
house hold 


fahy wes 


ville 


suits. \ 


Coverings 
econd., 


trot 


attrac 
floor « 
towels, 
( lothes 


( hristmas 


Oats, portswear, oOvVvel 


mips appliances, upho!l 


ster third, mens third, 
( hristmas 

Yokichi Kishigami, 
first 
lhe 


adresse ‘ 


Interior 

Lhe 
exterior 

()saka, 


roods 


Kobe, 
Zinicht 
third, 
Daimaru, 


DJaimaru, 
lapan ( hristmas 


Soeda, Daimaru, Japan; 


The 


and 


vard 
third, 
( romwell, 
\tlanta 
hback-to-college, 
(Ouintrell, 
third, 
tabrics 


We THe s 


Kyoto, Japan radio television 
(om 
third, 
W 


Day 


( ogswell Davison-Paxon 


pany, second. 
Mother's 
Iklder & 


yirls 


anniversary 
Day 
Johnston Company, 
clothes 
\drian 


(Company, St. | 


li verett 
ton silverware. 
Delsman. I 


radio 


uphol 
stery amous 


Mart 


second. and 


table 


(oli 


television, sporting goods. linens ; 
third, patriotic, 


lulius | 
fants 


toys 

Filenes, Boston 
hack to-college 
promotion;  \ 


Steimberg, ne 


wear: second. ‘ mstitu 


tional. alentine 


store Wide 
lav: third. 


attraction, 


attraction, f 
seph | 
nirst, 
Valentine s 


( hristmas astet 
miscellaneous ir 


X’ Nel 


sporting 


Sjut 
frederick Seattle 
clothes 


sc ond. 


SC, girls 
Day 
yal 
scparates 
blankets 
decorations 


jamaica. L. I.. N 


son, 
goods 
china and glass, toundation 
Mother's Day, patriotic, 
third, back 
s, Christmas 
Daniel, B 
lingers 


Maleti h. 


women s 


ments 
silverware : to-school. 
houscware 
kric Fb 
\ first, 
Luke 


first 


exterior} 
(56 rtz. 


New 
ACCCSSOTICS SCC 
third, anniversary, 
Hollander, 


china 


Y ork 


ond, 


(;imbels. ( ity 
men s 
and Cases: 
furniture \ \ 
Philadelphia: first, 
attraction, women s 
sheet 


sheets 
an (Gimbels 
and glass, laste 
footwear, housewares 


and cases: second, civic, Father's Day, 
third. 
Halle 


Coats, Suits 


Kohn 


bridal. 
Brother . 


mens turnishings, millinery: 
Arthur A 


irst, 


religious (,ault. 


women s lame 


Hochschild 


( leveland 


FF. Burnside Company 


DISPLAY WORLD 





Baltimore first. Mother’s Day sex 
books, hosiery, magazine tie-in 

Kk. L. Vollmer Horne Company, 
Pittsburgh: first, toiletries: second blankets 
(Charles A. Merrill, S. Kann Sons Company, 


\\ ad hington , patriot , sex 


ond, 


Tose ph 


ond, women s 
towels. W. Arthur 
Washington second, 
hosiery 

Maison Blanche ‘| 
bectrn 


WeCaf®r : 


rirst 
- third. 
(,Tay. Ls 


dresses millinery, 
insbureh’s, 

third. 
Alline, 


(Jrieans 


toiletries : 
emule 
New 


ACCOSSOTIES, 


Oipany, 
Se ¢ ond, W mnie ns 
Mother s 
Stanley fk 


\ngeles 


heachwear, f 


hirst, 
evening Day in 
third, 
May Company, Los 
hack-to-college, 


Day, 


terior: toiletries Thomp 
nirst, 


ather s 


son 
women s 
silverware: second. house 
third, 
John H 


toys; second. 
Buenkorf, 


lurniture, 
Wares china 
ings 
nrst, 


and glass, men’s turnish 
Miller & Rhoads, 
religious ay 


Bouleware, 
bridal, 
Amsterdam, Hy 
tants’ wear, yard goods 
M. O'Neil Company, Akron 
tie-in. (George Bengel, IJr., 
(larksburge,. W 
television. Paul ¢ 
Angeles: first, religious 

lt-dwards, Rothschild Brothers 
lohn G. Barton 
Leo Schear le vansville first 
magazine tie-in. Lom Watkins, Ellis Stone 
Durham, N. ( first, women’s evening 
upholstery 


ond, in 
Zettel. 


MmavaZilie 


land ser 
loseph J 

third, 
Parsons-Souder 
Va nrst 


i 
Smith, 


{ Ompany, radio 
and 
los 


frances 


Ithas a ie | 


Robinson's. 


Set ond. tovs 


(ompany, 


WCaf}, 
beach 
(uebec, 
attraction 


tfabr —e. oe ond. Wootlie ns 


Thomas F: Syndicat de 
first, 
(hristmas exterior 
White’s, Boston: first. 
mas attraction, 


Weal rtin, 


Quebec (hristmas interior 


second, James Gosling, 


anniversary, Christ 
women s 
third, 
ments, sheets and cases > Be 


Woodward & Li 
( hristmas 


dresses sportswear, 


institutional : civic, foundation wat 
Herndon, 
Washington | 4 
rations, Mot 

‘eparates; second 
ernest 


Ind third. 


throp, 
mteriol dec 


Way decorations, civis 
aster apparel, 
smith, Ziesel Brothers. Elkhart. 


household 


women & tootweatl 


applian¢ cs 


Emergency Operation 


For Arthur McMahon 
\rthur W McMahon 
(,olde’s. St |Loutrs. had 
Display Market 
interrupted with an 
taken to a 


operat tT] 


director 
Vi if to Li 
W eek iT) Ni \ 


attack 


December 
york City 
otf appendiciti: He was 


rudely 
hospital where an emergency 
endix. and tor 
\itet 


ruptured ap] 


performed lor a j 


{ ondition 


overy, he 1s baci 


days serious 
hut 


job 


Plants Consolidated 
By Bernard Schwartz 
Schwartz & Co.. 


display 


ome Was 1Ti 
Satistactory ret 


at the store 


a slow 
on the 


Rernard mManutacturel! 


flowers. toliages 
the 
firm's plants 
quarters at 42 last 
York City 28. ¢ 
Day and spring 
and will be 


and importer of 


and novelties, announces consolidation 


ot the into new and 
Qi st 


ro! 


sf paraic 
street, 
Valen 


now 


large! 
New 


tine s 


atalogues 
and summer are 


ready, mailed on request 


EASTER 
4 aa @ I N G rar ACCESSORIES 


GRASS MATTING — SCROLLS — FOIL BORDERS 
Send for Cetalog 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklya |, 








RABBIT UNITS, EGGS 
AND PAPERS 


N. Y. 





FEBRUARY, 1955 


FOILS AND — 


i 








IT’S FLOWER CART TIME 


Not large enough for floor use but in the 


Choice 


large category, fine tor window use. 


1 dusty pink or satin black. 
ws LENGTH 


Sa : <7 | /\) HEIGHT 


| / WIDTH 


pai 


SEE YOUR JOBBER 


Wrought fron 
By Ferro-Craft 


MORGANFPIELD, KY. 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that's all!” 


WRITE FOR PRICES AND PARTICULARS 


Barney Slempler E-Sone 


26 NORFOLK *ST., NEW YORK 2, WN. Y. 








oe merece ee nr 


Make-it- Yourself 


with 
Frostee 
Sno Blocks 


Sculptured Hearts 
Cupid's Clouds 
Displayers 


Write for 
Samples & Ideas 


Frostee Sno Co. 
Antioch. Ill. 


G/2 8 / 7 v7 ie 


; Saabs CC / ’ V3 Eaacly 























Git Along, Little Dogie! 
Genuine 
HEREFORD CALFSKINS 
. For Display Use 


Handsome, Brown and White, 
from beautiful, young Texas calfs 


silky hair Average / to 8 
2 tor $25.00 | 


Sa. Ft retail up to 
$18.00 each 

4 for $45.00 @ 6 for $65.00 @ $13.00 Ea. 
Order by Mail — Satisfaction Guaranteed! 


Selection of 


We Have the FINEST 


Natural Woodland Materials 
Decorative Materials & Novelties 
Flocked Items 
Now teaturing our Cotton Branches 


Dowelled Trees, Spring Garlands 
Wire and Novelties 


JOBBER INQUIRIES INVITED 
ARTURO PRODUCTIONS, INC. 


HWY. 35 AND SPRINGWOOD AVE 
BOX 218, NEPTUNE, WN. J 


whic h 


chrome-tanned peits 
soft 


Natural 
Flocked 








Write for our beeoutitul catalog ilustrates 


our complete iine 








P. O. BOX 6122 HOUSTON 6, TEXAS 

















Designs * Mediums 


See or contact us for 
seasonal, decorative 
and functional displays. 


Rip Studio, Inc. 


15 East 22nd St... New York 10. N. Y. 
GR 7-3650 








Fresh Sdeas! 


FOR SPRING AND 
SUMMER DISPLAYS 
IN THE NEW 1955 














CATALOG 


JUST OFF THE PRESS 


Corobufff, 


corrugated display materials, 


the finest line of 


is presenting a brand new 


Spring and Summer Line. 


Write for your Free Copy to 


FRANK M. SAYFORD CO. 


50 WASHINGTON ST. 
BROOKLYN 1, WN. Y. 








Silver Promotion 


ie ual \ romotion Wa taged 
in November with good result by 
Blac Start orham, New York 
alled the “Dione Lucas’ 


the tamed gourmet, it featured 


promotion 
ten yvindow display: hy Kipley 
I? 


Lo pecial food dishes 
daily, and personal 


hy Mi 


pie , preparation of 
appcaralices 
Lucas 
tore windows had difter 
arrangement, illustrating various way 
ving food on Gorham silvet lhe tood 
itself was prepared fresh daily in the store’ 
kitchen by M1 Luca In thy 


constantly changing display 


manner thr 
remained eye 
pleasing and novel 

hie tore NO vindow 


minor version, a activity that was 


repeated, im a 
taking 
during each 


place 11) thie particulat 


Two of the bank of window displays drama 
tizing the special promotion are shown here; 
above, for the formal buffet, and below, for 
the coffee hour. The food itself was prepared 
fresh daily by Mrs. Dione Lucas, who made per 
sonal appearances within the store each day— 


day of the promotion, and invited the publi 
inside to participate. Mrs. Lucas was pres 
ent in person trom 3 to 5 p.m. each day 
to answer questions and act as hostess, and 
on the last day of the 


exotic variations of coffee to the publi 


showing served het 


Antique shutters of mellowed wood, and 
magnolia and eucalyptus leaves were used 
im all of the 
and silver, 


was harmonious and easy tor the passing 


7 


windows along with the food 
;o that the transition trom win 


indow along the length ot the store 


public to tollow 
(jn Monday, 


featured vhile 


entertaining with a tormal 
buffet was displays on the 
following day were as tollows ‘Tuesday, 
aiter-theatre huftet Wednesday. 


Sunday night 


brunch 


hursday. supper; I riday, 


formal dinner: Saturday. coftee hours 


Pankuch Heads Display 
For La Crosse Store 


lon Gy. Pankuch, for nine years a window 
designer for The Dayton Company, Min 
neapolis, 1s now in charge of display tot 


Wim. Doerflinger Company, aC rosse, Wis 


"ss ir -_ * 
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INTERIOR DISPLAY 
AT OHRBACH'S 


|(C ontinued from page 25] 


well as serving tunctionally as sliding doors 
lor stock units, camouflage for pillars, and 
KRenerous mirror accommodation ror custom 
ers. Lhe Boutique is designed to emphasize 
the tashion personality of the Ohrbach store 
and sell its high-style authority 


lhe Bridal Shop is as traditional as tl 


wedding invitation script that spells out its 
name over the portal. Wall murals, used 


extensively throughout the store. have in 
dividual personalities. No two are alike 
In every instance, the mural contribute to 
the selling atmosphere, as you can see in 
other photographs here | hese mural 


Hankineg thie entrance ce thie Mridal Shop. 
are appropriately lace-like and romantic in 


cle sign he central d 


splay poimt of intet 

est 1s a beautitul bride, and little can im 
prove on that as a selling lure The up-to- 
date tunction ot this Bridal Shop 1s to mak 
a volume stock of bridal gowns, complete 
with price tags, visible and accessible. Gla 

door wall cases accommodate row after ro 

ot lovely gowns easy to see and easy to s¢ 

lect [his mass method ot displaying and 
stocking bridal gowns is something of a 
departure trom the bring-them-out-one-at 
a-time old-fashioned method that graced the 
days when a bride planning a tormal wed 
ding was assumed to be a lady of leisure 
Many modern brides are career. girls, 
unused to relaxed tashion election and 
with little time to shop. Many are condi 
tioned to easy shopping, with open stock and 
the see-for-yourselt approac! lhe Ohrbach 
Bridal Shop reflects this in modern func. 
tional design that helps customers who pre 
ter to help themselves 


The intants’ department and all children 
cle partments in Ohrbach’s use tull length art 


panels as wall case toppers \s you can 
see, these get into a selling spirit wit! 
nursery-type colortul art Wall case Are 
partitioned to segregate sizes and types, wit 


double level hanger rod TQ! quantity 71 
play and selt-help selection. Dropped top 
tables keep loose merchandise on the counte 
and off the floor. Counter top fixtures ar 
four-legged affairs, with rubber tips for teet 
and animal heads and tails, fore and aft, t 
make them and the merchandise more inte 
esting 

Ohrbach’s platitorm displays tavor the sin 
gle figure display technique, and excel mn 
dramatic background panels painted to picl 
up the color appeal ot the displayed item 
[hese panels use pattern design to give an 
illusion of dimension and boost single ttem 
displays into selling productions with show 
manship. Note the series of narrow panels 


lined up over the separate ection lL hey 
too. have pattern design and color interest 


and swivel on post supporters to create 
limitless numbers of different design torma 


tions 
| oe 


will see no crowding, clutter waste pace 





narrow aisles, unidentified dead-end Oo! 
dull displays You will se great quantits 
ot clearly visible and easily accessible met 
chandis« Kverywhere you will see tun 


tional ethciencys 


FEBRUARY, 1955 


k at these pictures once again. You 





Many have trom 50 to 500 or more in use. 

ey meee 
TOYOU! 

’ | 


The “SIGNPRESS" en- 
ables store managers to 
do a better job of mer- 


Re 
— ss : 
As} 


chandising. 


a simple, 
for 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 


means 


MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX B-144 ADRIAN, MICH. 


convenient 






































“S/GNFRESS® 


SHOW CARD AND POSTER MACHINE 


ze Feats?! SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains 










Special / “en | . 7 Relax! - 
‘ | 2) Mothers Dey yw 
: (>, oy 
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teronters, “yoda Fue « 
; 





Le UNGING Robe 
i? *15 
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It provides ; «, 


producing 
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AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY 


1/8 9/\6 1/16°' well 1/8 wall 

gy y/lé 5/8 1/4° O.0 1/2° O.0 
. . g 1/4 4 S/ié 5/6 
Write for price 2g 5/16 1/8 1/4" 
lists and samples ~ 4h al Lid 


acrylic 


a+) -Melsle! 





today. 


Special sizes 
to order. 











ACE PLASTIC COMPANY 91-34 Van Wyck Expressway 


Precision Extruders and Fabricators Jamaica 35, N. Y. 





























CLEAR CRYSTAL METHYL 
METHACRYLATE — Rods 
and tubes for industrial, novelty, 
display models, and all 
other fields. 


SIZES AVAILABLE 


tubes ne te 


























Berth 42, 


DEKOPHANE|| WINDOW DISPLAY 


THE PLASTIC CEMENT 
ynd” strength—Quart $3.75 MATERIAL 


with “wet b< 


PHILIP R. PARK, INC. 


Outer 



































BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore i, Md. 
































Harbor, San Pedro, California 
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LAVALLE 
l make those 
SPECIAL 
store cards 


— ae 





Hit 
APREANINIG | 

maa | 
) VisRANy 


with ~~ 





DISPLAY BLANKS 





When you really want appeal- 
ing interior store cards or 
special promotions, nothing 
does the job like CRESCENT 
Display Blanks 

Strong, stiff and double-sided. 
Available in widely assorted 











thicknesses and fadeprool 
colors—and adaptable to pen, 
brush or printing—there sim- 
ply isn't a finer Display Blank 
made! 

Test Crescent Display Blanks 
Yourself. Write for Samples 
.. » See Your Dealer! 





CHICAGO 
CARDBOARD CO 


1240 N. HOMAN AVE 
CHICAGO 51, ILLINOIS 


(Continued from page 16) 
so. He called me and was most gratified with 
our success and is looking forward to receipt 
of the medals." 


Many store executives have written us that 
they plan on making personal presentations of 
the medals or plaques, several of them to be at 
special luncheons arranged to honor the display- 
man. For example, here is an excerpt from a 
letter by H. E. Miller, vice-president of the 
Ohio Edison Company, Springfield: "We are very 
proud of Mr. Dahlmann (the display director) and 
we are glad to see him receive this recognition, 
something he so richly deserves. I note the 
medals are being sent to us under separate cover 
and we are looking forward to their receipt with 
a great deal of anticipation. Perhaps we could 
present these medals to him at a luncheon here. 
It would be very nice if you or one of your 
representatives could be here to present them 
personally." 

Or consider this excerpt from another 
letter from a top executive: "We have congratu- 
lated our display director upon the good work 
which merited this medal, and will read your 
letter to the board of directors at our January 
meeting." When the contest secures recognition 
such as this for entrants, it is surely serving 
its purpose... 

opeaking of contests, many a display 
director whose window has won a substantial sum 
in a national display contest has been faced with 
the problem of how to share it with the display 
staff which helped make it possible. Wendell 
Potter, of Joske's, Houston, solved it neatly 
when he was presented with a check for $500 some 
months ago by taking the entire department on a 
tour of display in leading stores in adjacent 
cities -- thereby combining pleasure with in- 
struction... 

I wish I could acknowledge personally all 
the many holiday greetings which were received 
here at DISPLAY WORLD during the season just 
ended, but it isn't physically possible. They 
were most appreciated by the entire staff -- 
who in turn wish all of you a most happy, 
prosperous, and peaceful 1955... 


Cordially yours, 


Se aw 


DISPLAY WORLD 








SAKS' HOLIDAY FACADE 


[Continued from page 40] 


volunteer in the air detense ot Great Bri 
tain. lhe paintings she sold financed het 
return to France in 1949 

In 1952 she came to the United State 
with exactly $15 in her por ket By chance 
she stumbled on a women’s residential club 
where she washed dishes in return tor food 
and lodging, and continued her art work 
at night experimental wort vith wire led 
to her discovery of the joy of “drawing’ 
with malleable metal strands. and she found 
herself creating colorful, airy abstractions 
in different kinds of wire. She rented a 
former machine shop 60 by 30 teet in size 
and by last July had commissions from 
Rox ketelles ( entet! and Sak aith \venue 
to make the now-tamous Christma ingels 

Krom July until the holiday season she 
spent her days rising at six in her worl 
shop home, climbing around folding and 
turning strands of soft metal in her hands 
to tashion her lacy angels She looks tor- 
ward now to setting up a studio tailored to 
her new medium 

As much as she likes London and Paris, 
Miss Clarebout finds New York City more 


stimulating Sculpture Ota sea onal display 


nature appeals to her because it offers great 
opportunity for experimentation. “The di 
vision is not between creative art and com 
mercial art,’ Miss Clarebout say “but 


between good art and bad.” 







































Fairy Form W-41 is your favorite hosiery 
form .. . proven by our sales volume! 


Write for catalogs on all the famous 
Fairy Forms ... Dept. D-15 


SHOE FORM CO., Inc 


AUBURN, NEW YORK 





FEBRUARY, 1955 





Q ee ef eae Or ey ee Pa Tr 





bo 


NEW LOWER PRICES 


ON QUALITY TURNTABLES 














MODEL No. 500— 
balanced load ca- 
pacity 200 lbs. 
reduction gRears 
sealed in oil for 
quietness, efficien- 
y; finest ball bear- 
ings; precision 
built; cord, and 
plug included. 














bi 
SPECIFICATIONS: 3 SPECIFICATIONS 
RPM. 5 high, AC 3i4 RPN. 4 high, 
motor, 3 top wheel AC motor, maximum 
diam., shipping wt width 8 hipping 
3 Ibs. weight—6 Ibs. 


MAIL ORDERS 
FILLED PROMPTLY 


GET OU 
THAT R 








DISPLAY SALESMEN 


Do 


your customers 


ing to sell Ordinary Things! 
watch your Sales Sear' 
Central states open 


DUPLEX DISPLAY & MFG. CO., 916 Arch St., 


keep asking tor 


Latch onte the DUPLEX line and 
some Weeat Mid-West and North 
<a ony 
Phila., Pa. “TNS 








ART R. COA 


$10 Penn Ave., Va. 


a 


ne | 


Pittsburgh 


OF { 








& 
ate sea ae 
7 ‘Z 


something NEW? Stop try 





balanced load ca 
pacity of 75 Ibs.; 


exceptionally de 
pendable with oil 
type bearings; 
rubber mounted; 
very quiet; 
and plug included 


less 


cord 
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¢ Member NADI 

























7 Motoriless 


FLASHERS 
% Since 1900 


Force Attention, Increase Advertising Value 


wW55 RIVER ROAD RIVER GROVE. ILI 











Motor 
Driven 
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NOSTALGIC! . 


.. QUAINT!... 





WHIMSICAL! 


COLLECTOR’S ITEM 


AT THE PRICE OF AN ORDINARY PROP! 





| ANTIQUE, HAND-CRANK TELEPHONES | 





will make the 


Graham Bell! 


. General Store oe % 
“Corny” 


what have you! 


Think of it . 


“talked about” displays since Alexander 

one unique prop for a Gay %9’s theme 
Sheriff's Office . Anniversary event or 
or clever idea , town or Country mood 


most 


. anytime you need a “Conversation Piece 





SPECIAL ' 
orsen: 6 ' $100 siyies vary stign 
4 for $75.00 @ 2 for $40.00 e@ $22.50 EACH 
BOX 6122 Order from this ad and I'll send you 
imei 6, TEXAS the Deed to a parcel of TEXAS LAND F & E E 
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OFF THE GRASS 


UNTIL YOU INVESTIGATE OUR 


LOWER GRASS-MAT PRICES = 


Freshest, most attractive grass mats you've 
ever seen, at the most attractive prices ever 
offered. Extra thick, 72 row turf, securely 
stitched to durable burlap base. Uniform 
and even. Quality unmatched at any price. 


Order now for spring displays. 
SPECIAL 


3 ft.x 6 ft. $3.0 0 


SIZE 
KS fte$3.75 


x 15 ft. $5.75 
x 6 ft. $7.50 
3 ft. x 30 ft. 
Special Sizes to Orde 
SPRINKLINGS 
1” thick 


12 in. 
17 in. 
» ft. 


3 ft. x 15 ft. 
> ft. x 10 ft. 
5 ft.x 15 ft. 

$22.50 


-3 ib. carton $2.50 


$10.50 
$12.50 
$18.75 


MAIL ORDERS 
FILLED PROMPTLY 


MEMBER NADI 


peeAny Length or Width A R T R C 0) RE N C 0 
cover approx. 40 sq. ft. ev a* e 


810 PENN AVE.>+ PITTSBURGH 22, PA. 





BATTERY-OPERATE ?’ 


IHERTVY MOTION DEVICES 


for UNLIMITED ANIMATION! 


{ REQUIRES NO ELECTRICITY —Run day and 
night continuously for 5 to 8 weeks on 2 


ordinary 10¢ flashlight batteries! Carry up to 
7 Ib. io RPM, 
“SEELA” ( ceiling turner) 
dia. 54%" Can be hooked | 
easily to wakh Sample 
voit: $8.75 PP... 


pete The 
pinst = ae 

wi! von abe oftered 
nO ' Tu enette 
See\o ait C 4 


| 
wnt 
Tale , 
lete sat 
yf y' 


ct o oo 
$9.95 po 

“TURNETTE” 
(turntable) 


dia. 7%” 
Sample unit: 


y ‘ 
stpeo'’ 





*“TURNAM” (motor) 
Versatile! Ideal for use 
on most any type of. 
animation. Sample units | 
$3.40 ”.?. 
ISCOr 4 ATURE 

Newest of All! Amazing! 
BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 
days on 2 ordinary 10¢ flash. 
light batteries! Sample 
incl. hands 


and batteries $8.75 P.P 


L.! New f rk 
C0. INC. ik A388. 


: 











DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the small scale and precious qualities 


good taste combined with unmistakable and unique eftect we hove 
for wnmediote delvery ao complete line of decorative surtace treot 
ments 


paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET NEW YORK 22 + Plaza 9.5455 








SHOULDER COVERS 


window cleat vinyl pol 


Price list & samples on request 


JOBBERS ONLY 


CORONET MPG. CO. 


VYARDOVILLE, N. J. 


BOX 35 
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Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
90 S. Live Oak Fontana, Calit 





DISPLAY AT HALLE'S 
[Continued from page 19] 


May, 1954, a bank of 
using trophies, greens’ 
and plaques of Cleveland golf clubs 
installed. 


yolf enthusiasts In 


windows, each one 
flags, 
was 

“Musicarnival,” Cleveland’s un- 
summer theatre-in-the-round, Halle’s 
used in its windows settings from the 
tre’s different For “Showboat” 
two mannequins 
Andy’ s 

Rainbow” 
eerie 


To plug 
usual 
thea- 
productions. 
handsomely dressed were 
ticket 
showed two 
forest setting in 
rainbow dipped to a pot of gold 


outside Capn floating 


“Finian’s 


seen 
office 
mannequins in an 
which a 

The display department is divided into six 
‘J hese 
terior display, 
penter 


display, in 
the car- 


are window 
branch store display, 
the art studio, and the sign 
section all report to the 


supervises coor 


sections. 


shop, 
The 
director, 
dinates the 


shop heads 


display who and 


activity of the department as a 
whole 

Requests for display work, outside of pro 
motional plans of a store-wide nature, are 
sent to the display director by the divisional 
merchandise the 
daily publicity 
meeting to keep division heads informed of 
new display work. ‘The 
publicity 
Ideas for 


managers. In most 


discussed in the 


Cases, 
work is 
projects in fashion 
attends the 
possible 
otten 


coordinator 
when 


meetings 
new display 
with the 


with the 


themes originate division 


daily meetings, as well as merchan 


dise division concerned. 
planned 


attendance . on 


large store-wide promotions are 


with evervone concerned in 


cluding the merchandise and buy 
rs 


Mr. Gault 


dow di 


manager 
personally supervises the win 
splay department. He is assisted by 


a secretary, and 25 people in the depart 


ment 
(one assistant ot the 


and 


member plus an 
staft 
nates the 
responsible for the 
or 19 


store. 


With 
coordi 
staff 1s 
upkeep 


andise 
The 


maintenance 


dow selects merch 


accessories fashion 
and 
fashion windows in the 
euclhid 
Prospect 
turing mens 


are handled by a 


downtown 
The 


ot 22 windows 


building down 


building 


avenue 
town lea 
merchandise 
staf 


well as 


and home 


separate 


WCafl 
who are 
in charge of interior as window 
display also under the supervision of Mr 
(,ault ()n the staff of the 
department are people; in the 
three, 


mens display 


two home 
division there are with 
visor. All fashion 
Men's 


changed every 


one Supel 
changed 


Will 


windows are 


weekly and home furnishings 


dows are two weeks 


lhe 


by an 


interior display department is headed 


interior display who is 
assisted by 1Z 


interiors are 


manager, 
Major 
the art 
window art. Some 
staff are assigned 
promotions as 


persons promotion 


executed by studio in 
with the 
the window 


duties tor 


coordination 
members of 
to imteriol 
needed \ 
ot staff is maintained in this 
cific assignments are dependent on the capa 
bilities of the and the 
of the job at 

All interior work requests are 


major 
mobility 
Spe 


necessary flexibility or 


Way 


pers iT} 
hand 


requirements 


handled by 
in cooperation 
the 


the interior display manager, 
the display and 
department heads 


with director publicity 


DISPLAY WORLD 











Personnel in the art studio consists of two 
artists and one painter. Free-lance artists 
are hired for specific jobs. Poster designs, 
panel backgrounds, scenery for style shows, 
and backgrounds for windows and display 
cases throughout the store originate here 
Some work can be used for a second sea 
son, such as panels depicting “the Twelve 
Days oft Halle’s 
elevator bank, and murals for Christmas 
toy department walls 


(hristmas’ used overt 


The carpenter shop consists of a foreman 
and helpers. Major structures for windows 
and interior displays are designed and made 
here extra help can be requisitioned by 
the display director from the store's cat 
penters and painters as needed. Most me 
chanical displays designed by Mr. Gault are 
constructed outside the store 

The branch store department is headed by 
a branch store display manager. He has a 
staff of four 
Westgate, and one each to the east side 


persons, two assigned to 
stores. He works one day a week in the 
downtown store to coordinate his displays 
with upcoming downtown promotions and 
ideas. His staff members are then instructed 
about the promotions planned in the future 
lhe east side stores have open back win 
dows, but Westgate has 11 closed windows 
to be changed weekly He spends part ol! 
his time each week at each branch store 
Lhe property manager 1s an important 
position in the display department He 1s 
in charge of routing used fixtures to other 
stores for use, for storage ot materials and 
equipment, and tot upkeep of the various 
storage rooms tor the department Propet 
ties in storage are brought to the attention 
of the department heads when new displays 
Or promotions are being discussed, thus 
assuring the maximum usage of all prope 
ties. He is responsible for clearing prope 
ties no longer of any us 
headed by a Miadhapvet 


The sign shop is 


' 
and consists of three sign printers and a 


Keque ts Toor Sigs ATC mad 


COpy writer 
in writing to the sign shop on a special 
torm calling tor all information necessary 


to make the sign 


[he sign shop copy writer often does 


further research on the sign problem wit 
the buyer OT department concerned betore 
turning in his copy Hiand-made signs for 
the windows are done here, but the copy for 
fashion windows 3 vritten by the fashion 
coordinator. The window signs are espe 
cially designed to fit into the decor of the 
display 

lhe method of display department Opera 
tion as outlined above is felt to be economy 


cal and expedient by the management of 


Halles. By coordinating the department's 
activities with the other promotion depart 
ments, a greater teeling of team-work | 


encouraged and obtained. One department 
effective 


working 


vorking alone can not turn out as 


i 


a job as the same qaepartment 


closely with the others publicity de partments 


(,00d ideas, well coordinated and presented 


at the right time, can be one of the greatest 


rorces in the sale ot merchandyi f Several 


people working together can accomplish 


much more than one person directing the 


activities of his own department | 


i afl if} 
dependent way, with little time for obsery 
ing what other departments are doing 
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<tGOl Strike vies 


(50 lb. Mis.) 
eee Ae ce iy > 
SEND $1 for 1 lb. SAMPLE “ 
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ORBITAL SANDER 


sur- 

High efficiency on flat or curves | 

“e vertical or horizon x 
rom tight spots right to edges. 

belts or aunt: Reliable, durable sander 




















ic laster, 
,etal, plastics, P 
a ge . argest sanding pad of 





paint, etc. 
any hand sander. 


wis gO , — ‘VICTOR J. KRIEG. INC. 
Sold and Serviced in Principal none. M, 611 Broadway 


Cities Throughout USA. 'New York 12. N. Y. 
1 Gentlemen 
VICTOR J. KRIEG, Inc.| Please send full details on LESTO 
Hand Saw and GUSTO Sander. 


Name 



















































Dept. M, 611 Broadway 


New York 12, N. Y. 


Address 
City Zone . State 


i 

! 

i 

1 Company 
GRamercy 7-5757 
t 


the best 
cards” 








ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. Best quality at 
the lowest prices From the manufacturer direct to 
the displayman 

WRITE FOR CATALOG. NO JOBBERS. PLEASE! 


BARTH'S DECORATIVE STUDIOS 
1516S N. Chestnut St Colorado Spriags, Cole 


° 1/2 tb. Fiat Boxes 
. ee! Nickel-Pilated 


6/ 





EPARTMENT STORE Fat, NEW YORK CITY DISPLAYS 


[ ¢ ontinued from page 27] 


Xa a (ontinuing the story, in the adjacent win- 
ae 


Detar 
<P) BD. SP 


te 


dows the little elfish figures were climbing 
j , up red ladders to fill the saddle-bags of a 
‘. {. reindeer, while in the companion display 
Santa in his brass bed was having the red 
and white quilt pulled off of him as the 

clock indicated 5 minutes of 12 


(hildhood dreams (and grownup’s also) 
were realized in B. Altman’s enchanting 
animated kitth avenue windows where Dis 
play Director Louis Villela interpreted fav 
orite characters 1rom Mother (,00se and 
classic tairy and folk tales The central 
character was Wee Willie Winkie, who fol 

X44 lowed the familiar rhyme as he “runs 


| , through the town, upstairs and downstairs 

FREE! LUVE-TILE SSS in his nightgown ’ and from there on 

) a SKETCH BOOK i) . enterprising Wee Willie really took over 
« SHOWING DOZENS OF DISPLAY IDEAS Dressed in his striped nightgown and 


; nightcap, he traveled with clock in one hand. 

LUVE-TILE, 4 unique mouided plastic in candle in the other investigating such scenes 
od 7. iterall , >i ‘ »f uses 

IZ module has literally thousands « . as 1s depicted in the accompanying illustra 


making unusuda! ana varied lighting effects ais 
1ooT} 


if show windows island displays back 

iiepley recks. ete : 1 [he quaint candy store and bake shop 
7 were done in pastel tones and trimmed wit! 
story-book decor As Wee Willie raced 
through the door on a track, he ran through 
the street and disappeared behind the build- 
ings, then as quickly emerged to repeat his 


MAIL THIS COUPON... 


For a FREE book 


showing dozens of 


To J. A. WILSON, INC. 


Dept. D.W., 632 Main Street, Buffalo, New York 
Please send me a FREE copy of the LUVE-TILE Sketch Book 


Name trip In the COUT S¢ oft his travel he ran into 
ways if which you 
may ute LUVE 


TILE to advan 


the Pie Man and Simple Simon, who also 
were very much in motion Little Miss 
Muttet, the Three Bears’ House in the 
Woods, the Cat and the Fiddle, the home of 
Robin Hood, Little Jack Horner —all these 
and more were made into tascinating ant 
for maximum illumination a i | mated displays that delighted a multitude 


of sidewalk spectators 


MODEL <9’ mas el Mauve colored star shapes in varying 


sizes set the mood for festive holiday occa 
sions at Henri Bendel’s. Sheer pink silk 
was tastened taut as backing for the stars 
and a matching pink formed the backdrop 
(rystal snow flakes were suspended by Dis 
play Director John Robert Cobb among the 


Address 


City State 


in Canada, J. A. Wilson Lighting & Display Ltd., 280 Lakeshore 
Road, Toronto, Ontario. 


fage 








stars and the window floor was covered in 
crushed white styrofoam 


[he mannequin, gay in all of this high 
key area, was surrounded by the swirl of 
her own periwinkle blue chiffon ruffled skirt 
the matching bodice studded with tiny bril 
liants. She wore white gloves, a glittering 


nes klac Se and cai ried a silvet bag 
ie agine the convenience of this Opaave Projector ' 

in your sign of display department! Need a large ; Display Dires tO! Sidney Ring OT Saks 
sketch — but fost? Just place this projector over . Fiith Avenue turned to “launching the voy 


o phetogroph, magazine poge, com, jewelry or go \ , 


agers s new coordinates in 


on flot opaaqave « ect and you can provect ao " 
‘ seachcomber plaid silk with Cocada linen 

screen image faithful in every deta:!l and color 

4 feet savore and larger. Projects on crea 5” « (not pictured) 


5" of one time or larger area, a section at a time lor this series he gave a graphic transla 
Complete with lamp ond $3225 | . 3 | tion by the use of a gray wood frame for 
S-feet cord ond plug. the mannequin while the background for the 

FOB. N.Y - 
figure was composed of three gray wood 


panels suspended by white nautical ropes 
LARGE PROJECTORS TOO! 


Send for descriptive folder E-97 The best buy of the season. 


showing entire tine of 


opaque projectors. Sturdy 3142" figure. Green plaid | three panels, which also were suspended by 
cloth. Vinyl ears. Each $15.00 | white nautical roping. The walls were a 


/ matching battleship gray and the floor was 
FREE: 200 PAGE CATALOG Write for circulars. ‘ . ee aes , . 
* 10,000 ort and oo 08 _ covered with glistening beach sand 
~voy BR. HF The mannequin wore a white linen with 


" _~ - . 
Write tedey'on tre tetehecdi MM || Nesbit Industries, Ime. || sash of pink chiffon, pink and red plaid 


ARTHUR BROWN & BRO. Ine 1823 Milwaukee Ave., Chicago 47, Ili. | jacket of the “Beachcomber” silk, red san 
in | dals, white straw hat, and white gloves. 


(aricature sketches of the retreating figure 
of a sailor were outlined on each of the 


aan ' A YOR, 
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FEBRUARY, 1930 


Mratesman. ct play MWiadtiave!l Toor 


Stuart 
the Queensborough Gas & 
Rockaway, N. Y., announce 


harge (1 di Diddy ce) 


electri { qt 
pany, kar 
resignation to assume < 


the Boston ( onsolidated {,as Company 


Hi. Wheeler, tormerly display manages 
tor the Pettis Dry Goods Company, Indian 
apolis, jomed the display department ot 
William H. Block Company, of the sam 


city, as first assistant to A. J. Roeder 

The New York Metropolitan Display 
(lub held a gala Washington's 
birthday 

The Grand Rapids 
the tollowing ofthcers 


dance QT) 


(lub elected 
president, John Hans 
Hondorp 
treasurer, Otto Bosma 

ohio, 


Display 
vice-president, Anthony secretary, 
William Parker: 
\ combined 
displaymen and 
dressed by (arl \ 
manager ot display tor 
& Co. retail stores 
Andrew A. Matzer, tor 
play director of the F. & 
Columbus, Ohio, and 
with Jordan-Marsh, Boston, became 


meeting o7 Davton. 
advertising men wa ad 


Ha cke £ 
Montgomery 


assistant 


Ward 


several years dis 
R. Lazarus Com 
pany, more recently 
display 
manager of Thalhimer Brothers, Richmond 


FEBRUARY, 1945 


Tony Comorat, Jonas Shoppe, Richmond, 


was inducted into the navy 

seryl Taylor, formerly display 
for Wyman’'s, South Bend, and tor 
& Co. 


around Min 


manage! 
several 
months with Sears, Roebuck Chicago, 
was assigned to the territory 
neapolis 

appointed display 
manager of Blauner’s, Philadelphia. He had 
johnson & 
time headed display for 


louis Porchia was 


been with James Sons New 
Haven, and at one 
Bullock's, Los Angeles 

J. H. Brewer, display director of Bullock’s, 
Los Angeles, was promoted to store supe! 
intendent and relinquished most of his dis 
play duties to Mrs. Laura Wallbridge, who 
replaced him 

W. R 


Dalton 
display at Goldring's 


Pac kard. who had heen with | hie 


Company, Baton Rouge, La., tool 
Shreveport, fol 
lowing the Krank Vermulye 
The latter had joined Maison Blanche, Nev 
Orleans, as display 
Kenneth Huldreth 
Co., Buftalo, 
been in a similas 
Mann, Canton, Ohio 
Charles Krants, ftormerly assistant to 
William Cassidy, Blum’s, Philadelphia, be 


head 5) | Solos, [rv . on the 


ove! 
resignation of 


manage! 

joined N Adam W 
as display managet He had 
Stern & 


position with 


came display 
Same city 
The Detroit Display Club announced that 
it would sponsor a course in 
Wayne university. Members 
and demonstrations were Frederick kk. An 
derson, ©. A. Luke, William G. Toll, Frank 
F. Whitelam, John ( Nichols, George A 
Heidt. Emil Lederer, T. T. Pickett, Patrick 
McGruddy, Roy H. Heimbach, and A. R 


Simms 


display at 
giving lecture 


FEBRUARY, 1955 


o———___ 











MILLINERY HEADS 


DESIGNED FOR PERFECT DISPLAY 





With traditional 
fine quality work 
manship combined - 
with latest style all 
y 
in seulpture and aie 
topped with PUG. 
DIN quality wigs 
these millinery 
heads will display 


the finest with good taste and appeal. 


These are but two of the many 


facturers is so well known. 


Be sure to see and 
compare these figures 
and = forms 
you buy. In quality. 
style and price they 
will win in any com 
petition, 


factory and shewreem 


forms for millinery 
and mannequins for men, women and children that 
make up the complete line of top quality forms and 


figures for which Manhattan Motion Manikins Manu 


4 WEST iéTH STREET » NEW YORK 11 @ N. Y. 





Manhattan Motion Manikin Manufacturers 


Hlave meter been connected with any other mannequin manufacture? of similiar name 


CHELSEA 3-4705 














PRESTO STAPLES 


TO FIT ALL TACKERS 


FOR USE IN 
HANSEN — SPEEDMATIC — 
ARROW — DUO-FAST — COMET 


and other makes. 
3/16", 4%", 5/16", %"’ 
ALL AT ONE PRICE 


$4.10 


BOX OF 5000 





RETURNABLE IF NOT 100% SATISFIED 
GUARANTEED PERFECT 


» PRICE 
<| TICKET 














$3.50 


PER GROSS 





PRESTO STAPLE CO. 


525 Broadway, New York City 

















FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 


THIS NEW-IDEA MATERIAL 
HAS HUNDREDS OF USES! 


EXPAMET 


Color-Anodised 


EXPANDED ALUMINUM 


Lightweight and rustproof 


The modern approach 
of this new-idea mate- 
rial will appeal to wide 
awake designers who 
desire utility and 
beauty. 
See ee wwe me ew we we 





Write today for valuable 
free sample Pak... .try it 


A ' ee 
quality in your designing plans! 
endorsed 
i Kindly send request on 
lesuctrios company letterhead, indi 
rition : ae 
Sreus cating your position. 





, 





BRITISH INDUSTRIES CORPORATION 
2.64 DUANE STREET + NEW YORK 13, NEW YORK 


Write Depot. OW? 

















Order Your ‘‘Naturalike’’ Grass Mats 


and it h I rt ht sprinkling « from y oie display jobber 
today NOW NATURALIKI are the finest CHAS® 
MATS vou Lek lor ‘ATULERALIBAG when 
ordering 

MEMORIAL GRASS COMPANY 


LHRICHSVILLE, OHIO 


tat buy 
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MOVING MESSAGE - COLOR - LIGHT - ACTION! 


for promoting and 
merchandising a 
product 


LIGHT — COLOR and ACTION in Continuous Motion 


FOR EVERY BUSINESS, PROFESSION OR DISPLAY 


“Cuaranteed Performance” 


BRILLIANT WORDS IN ACTION—SELL BY EYE APPEAL 


THE SIGN I$ 21/4,’ LONG, 7°" HIGH AND 9" 


curren? onty 


DEEP, black wrinkie finish and operates on A.C 
it's mechanically pertect using a 15 watt fluorescent lamp 


The message is photo 


graphed on 15 M.M. safety film and 4 very good story runs from one to two minutes. The letters 


; 


are %'' high with an opening spread for the message of I" x 18" 


Send for our illustrated brochure 


iT MOVES 
IT’S ANIMATED 


IT’S BRILLIANTLY 


ILLUMINATED JUNIPER 8-6277 


NEW CUSTOMERS 
NEW SALES 


KRUPNIK MFG. CO. 


4542 NORTH KEDZIE AVENUE 


Manufacturers of Continuous Travel Word Signs for 
indoor of Outdoor Advertising 
Trailer Belts on Safety Film 


Low cost animated signs 
Bring Big Sales Results 
Four models to suit 
your purpose 
CHICAGO 25, ILL. In use from COAST ito 
COAST 


Advertising New message easily 


change 





APPROVED — ACCEPTED 


OP a 6 
~ wee 41 OS 


PAPER PRODUCTS 


® Mat-Boards ® Mat-Mounts 
® Wide-Tone Background Paper 


SAVAGE UNIVERSAL CORP. 
480 Lexington Ave., New York |7, N. Y. 








ALUMINUM FOIL Piain and Embossed 


t dey foal ‘fs wound en | 


gauge of 00065 in 20 by SO rolls Highly burnished 


cardboard cores lt has a 


and guaranteed 
SK) Lt nicolor plain Aluminum toile per doz $ .90 ea 
Vanity fb air bmbossed Aluminum foils per doz $! i0 «a 
in quantities 13 te 24 jesse SOC Ca > and up lees lOe ea 
( olere Kea Aqua, Pink Fuchsia, Orchid, Blue, Light 
Hilwe Silver (,reen 


White 


Nile Green, Chartreuse, Purple, Geld 


Chingos by . = Me 


816.20 AVENUT ‘of ‘Le. 4 Le ee ee) eee 














Visit Our Studios and 


Showroom 


25 OPERA PLACE 
CINCINNATI 2, OHIO 


DESIGNERS and 
MANUFACTURERS 


Decorative Set Pieces 
Artificial Flowers 





Foliages 
Plants 


General Display Bidg 








@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS @ 





WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
“PARKCRAFT" 


Phone WI 9-6479 Williamstowan, WN. J. 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 


RUSTIC & 








RAO Foil Paper, Base Meta! 
RAO Foil Cloth 


Special Discount to Jobbers 


R. A. OHLHORST 








278-292 Johnston Ave. Jersey City 4, N. J. 








Murbailan 


wood letter CO. 


‘nan coanroeavrees 


1S| WEST (8th aaa NEW YORK II, N. Y. 





WoodD FLAKES 


in Spring Colors 
BIRCH BRANCHES & POLES, TRELLISES., 
SPLIT RAIL FENCES, KUT GRASS, MATS 
* Have your jobber show you our catalog 


NATIONAL DISPLAY MATERIALS 


Div. National Sewdust Co., Inc. 
65 N. 6th Street 


Brooklyn Ss ae Ve 


LOS ANGELES WINDOWS 


[Continued from page 27] 


At tarker Brothers. Display Director 
krederick A. Bower dramatically suspended 
an artist's palette to convey forcefully the 
variety of colors available in tablecloth and 
napkin ensembles. From the cut-out palettes 
at the rear center, folds of the tablecloths 
stood out toward the artist’s easel at the 
right. On the easel and pinned to the table- 
cloth were matching colored linen napkins, 
folded in squares, triangles, and rectangles 
These were fitted into an abstract design 
and framed on the easel Swatches of 
crumpled cloth on the huge palette carried 
out the effect of daubs of paint 
tor Colors” 


“Decora 
was in charcoal script lettering 
on the palette and this, in turn, was mounted 
on a bright navy wall. Folded linen en 
sembles were shown on handsome wrought 
iron and rafhia display props and on the 
floor 


One of the more interesting get-out-of- 
town settings was Damar Myers’ at Robin 
son's, Beverly Hills. This was a tie-up with 
Stroock coats by Young-Set of Calitornia, 
which included a store-wide tie-up and sold 
coats like hot cakes The interior promo 
tion included mannequins wearing Stroock 
coats, alongside a South American llama, in 
one part of the store: live fashion models 
in Stroock coats, demonstrating the llama 
wool processing step by step, at other places 
in the store The window was backgrounded 
Stroock coat fabri 


was draped from the main reader card in two 


with travel posters 
colors. The luggage, which supported the 
ACCESSOTICS, pic ked up SOmie 1 the colors 


OT thie Stroocl coats worn by the MWialiny 


quins 


Hadley Case Displays Bands, 
Provides Inventory Control 
Hadley band 


proved ‘) etiective 11} 


. xperimental 


display 
case has showing 
merchandise and helping jewelers maintain 
inventory control that it has been refined 
and adopted as a permanent merchandising 


too] 


Introduced last year, the case was origin 
ally conceived by H. Ek. Rich, sales managet 
of Wadsworth-Hadley division of Elgin 
National Watch Company, to provide jewel 
ers with effective inventory control in a 
small space vet display watch bands in an 
attractive, eye-catching manne! 


problem over to A. H 


sistant 


Rich turned the 
Hlammerstrom, advertising man 
ager, who developed a prototype of the 
present case alitet! several months of re 


search Holding 108 watch bands, it takes 


up less than a foot of valuable counter 
Space 
Rich aid the case is the most efttective 


solution vet tound to the problem ot what 


can be done about attractive display O! 


watch bands Lhe Case 18 If a rich char- 


coal color, with plastic inserts which hold 
the bands in a uniform manner, keeping the 
appearance trim and preventing a nonde 
script look. The inserts are made ot clea 
plasti \ jeweler can change the color ot 
the front of the display to match the decor 
of his store by slipping colored paper undet 
the inserts 


DISPLAY WORLD 















DISPLAY WORLD'S big contest for 1955 
got under way January 
to take part. 
and service classifications, and every dis- 
playman is eligible for the plaques and 
Sixth 
Display Contest — with 306 awards — will 


continue to prove an incentive to stili better 


medal 


display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


awards. __— This 


dence of their ability. 


this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 


FEBRUARY, 


There are 98 merchandise 


|. Decide now 


1955 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 





International 














CLASSIFICATIONS 


Womens and Misses eve 
ning wear 

Women's dresses 
Women's sportswear 
Women's coats, suits 

Furs 

Bridal display 

Lingerie 

Millinery 

Women's footwear 
Women's hosiery 
Handbags, umbrellas 
Women's gloves, accessories 
Jewelry 

Handkerchiefs, biouses 
Corsets, surgical garments 
Women's bathing suits 
Cosmetics, perfumes, etc 
Children's appare! 
Children's footwear 
Children's hosiery 

infant's wear 

Men's clothing 


Men's shirts 
Men's neckwear 
Men's hats 
Mens shoes 
Mens socks 
Men's underwear 
Men's swim suits 
Men's sportswear 
Men's toiletries 
Men's robes 
Men's evening wear 
Mens gloves 


Yard goods 


65 
66 
67 


Notions 

Linens, bedding 
Furniture 

House furnishings 
Paints, wallpaper 
China, glassware 
Silverware 

Toys. 

Luggage 

Sporting goods 
Musical instruments 
Radios, television sets 
Gift novelties 

Books 

Stationery 

Greeting cards 

Drugs 

Tobacco, smoking 
equipment 

Groceries 

Candy 

Liquor, other bottied goods 
Refrigerators 

Ranges 

Laundry equipment 
Lamps 

Electric and gas appliances 


A. Maior appliances 


Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 

Mardware 

Automobile showrooms 
Automobile accessories 
and equipment 


96 
97 


98 


Florist display 
Photographi« 
Optical goods 
Exhibit booth 
Exhibit display 
Institutional display 

Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Floats 

Showcards, pen-lettered 
Showcards, machine-lettered 
Showcards, hand-lettered 
Banks and other service 
institution display 

Travel display 

Animated display, interior 
Animated display, window 
Anniversary display 
Valentine Day dispiay 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 
Independence Day display 
Thanksgiving Day display 
Style show setting 


equipment 


interior ‘shops’, such as 
Town & Country", Bud 
get. etc 


National advertiser's display 
National advertiser's display 
unit 

Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnati, on10 





1955 


ENTER NOW — DON’T MISS THE 






Top awards will be beautiful gold, silver and 


bronze plaques, and their will be gold, silver 


and bronze medals presented in each of 98 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to 


participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today 


and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


iZ 





. Any displayman in the world may enter this contest; 


it is not necessary to be a subscriber to DISPLAY 


WORLD. 


. All entries must be of displays installed during the 


year 1955. 


. Entry is by means of one or more unmounted black 


and-white glossy photographs, preferably @ x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 


. Each photograph must be clearly marked on the 


back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74” 


. All entries become the property of DISPLAY WORLD 
. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati |. 


. Entries may be submitted at any time. All entries 


received during a given month will be judged for 
the monthly gold medal award tor the “Display of 
the Month’. The contest ends December |, 1955. 

The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, | point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque 
Each photograph entered will be eligible tor only 
one classification. 

Judging tor the onnual awards will be done by an 
outstanding board of well-known display authorities 
Their decisions will be final 

Judging tor the monthly “Display of the Month’ gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final 


In case of a tie, duplicate awards will be made 


71 


Free! 


CROWN METAL’S 
NEW CATALOG 


illustrating a complete 
line of display hardware 
—card holders, binning 
hardware, peg board 
and accessories. 

Bigger selection... 
lower prices. 

WRITE TODAY. 


CROWN METAL MFG. CO. 
1100 West Washington Bivd. Chicago 7, Ill. 











New! 


1955 Styl 8S 


NYLON WIGS 


Softer! More Flexible! 





NEW 1955 LINE 


PLASTIC 
MANNEQUINS 


With the New Longer Look 
WRITE FOR FREE CATALOG 


HERZBERG-ROBBINS, INC. 


457 WEST BROADWAY 


NEW YORK 12, WN .Y. 
GRamercy 7-7300 
Your One COMPLETE Mannequin Source 








to know thi; 
in the past lew years trom 
advertising in DISPLAY WORLD. It 
r cornet 


taken our messat¢ to many 


world, and orders have been received 
irom very une xpected place or this we 
Want t) express our appreciation to you 
and your staff 

We thought you would be 
reading the enclosed letter from one of ou 
Letters like this are 
lor service given, and we 


thought you would like to 


interested in 


customers in Iceland 
part of the reward 
share it with 
us \rt R. Cohen, Art R. Cohen Company, 
Pittsburgh 

(| he letter tollow: kd.) We are 
pleased to miorm you that we received the 
display material two weeks ago, and that 
enabled us to make an early enough display 
[he material was all in order, and we think 
the display is wonderful.—Gunnar Hvann 
berg, Hvannberg Brothers, Reykjavik, Ice 


land 


[his is the first opportunity I have had 
to write and tell you how very much we 
enjoyed the “Displays On Review.” This 
feature had all the qualities to extend to all 
displaymen, in stores small and big, with 
impact and interest (Qur copy has been 
gone over many times with a great deal ot 
enthusiasm and I’m sure will be read many 
nore time We can only say we think it a 
job superbly done and hope that it will be 
come a yearly teature 

Would also like t 
thanks to the judges oft the 
Display Contest for the two awards we were 


expres: Out sTce;re 


International 


voted It 4s such things that make an 
extremely tough year well worth the effort 
fhe news of the awards was one of the 
nicest Christmas presents | could have give: 
my very tine crew 

simply say “Thanks!” And 
you can be assured that we will be looking 
forward to DISPLAY WORLD in 1955 with 


Schwartz. 


\gain, may | 


a>» much Zt 1 a’ CVC! \llan | 
lacksons. Oakland 


lhis 1 


preciation the award to our display depart 


to acknowledge with prate ful ap 


ment of several medals in connection with 
your International Display Contest 

It certainly stimulates our desire to do a 
better job, and is very heart-warming to ou! 
publicity department.—H >). Hodginson, 
general manager, Wm. Filene’s Sons Com 


pany, Boston 


[ am in receipt of your letter of December 
20 announcing that Mr. Ted Solomon has 
been the recipient of the silver medal, and 
in behalf of A. Harris & Co. may I express 
appreciation tor the behalt 
of Mr. Solomon and his entire staff you 
have our eternal gratitude Arthur L 
Kramer, IJr., president, A. Harris & Co.,, 
Dallas 


award: in 











Selling to jobbers only. 


W.H. WINDOW 
DISPLAY CO. 


119 AVE. D 
NEW YORK CITY 9 














Display Letters, too! 


SPANJER small wood letters, like their big brothers. 
are perfectiy proportioned by master craftsmen 
“LETTER PERFECT" to make your signs and displays more 
attractive — more distinctive! Im °°, W¥a2*', 2°, 
2'/2"", 3°, 4°, 5°° and 6" sizes in many popular 
styles! And in stock for immediate shipment. 


Write today for FREE Illustrated folder and price list! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleasant Ave., Newark, N. J 








STUDY NY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL f 


3710-12 N. Cicero Ave., Chicago 41, Ill. 








A Clean Mannequin Sells Merchandise 


"it Cleans Clean" 
Order From Your Display Jobber 
A Product of Bontec Laboratories 
1350 Watson Ave., Wilmington, Calif 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines ot display flowers 


Tremendous Varieties In Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. Exporters 
56 W. 36th STREET NEW YORK 18, N. Y 


nsurpassed beaut 








SEND FOR YOUR COPY TODAY... At our risk 


“HOW TO FORM A COAT 


Professionally” 
by PAUL BARBER 
64 Photographic Illustrations—Price $5 


DISPLAY IDEAS & PROMOTIONAL SERVICE 
BISSANTZ BLOG WICHITA 2, KANS 











DISPLAY WORLD 











SHOWING 


2, oer 


ew _ 
P% 
CRUISEWEAR 
SPRING 
KASTER 


e imported Reed Novelties 

e Natural Foliages 

® Artificial Flowers 

® New Rubber Plants {~ 
® Blossomed Trees and Branches t: 


ee co me 2 . he eer 
i 


‘ARTS su FLOWERS: 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


Trade Mark 











JUTEBOARD ... SOLID COLOR 
Barber Pole Stripe 


DISPLAY 
TUBES 


IN STOCK FOR 
IMMEDIATE DELIVERY 


@ 81 Color 
Combinations 





@ 8 Diameters 


®@ 6 Lengths 


Write for 
Color Swatches 
and Details 


Manviactured by 
ROUND TUBES & CORES COMPANY 
801 North Peoria Street * Chicago 22, Illinois 


“Ground Floor’’ Opportunity 
for Stocking 
Distributors 


FEBRUARY, 





ee 








(ongratulations on “Displays on Review 
January issue of DISPLAY 


This is one ort thie 


teatured in the 
WORLD 


features | have 


most effective 


’ 


ScetTi and eve;ry displayman 


fortunate enough to see this article will 
many times reter to these 83 splendid phot: 
ideas and suggestions 
thanks tor the prize 


Display Contest 


l am most pleased that my 


graphs ror 
My Sincere awarded 


to me in the International 


work was de 


‘ hn 


serving otf this honor ar 


Webb's City, St. Petersburg, Fla 
We were very happy to receive your let- 
ter advising that Mr. W 


display director, 


KR Murray. our 


has been awarded two gold 


medals. one silver. and one bronze in the 


world -wide contest conducted by your fine 
magazine 

We are very 
and that his 
many entries throughout the world. I think 
a lot of credit 1s due DISPLAY WORLD 
in their efforts to raise the standard ot dis 


proud otf his achievements 


displays were selected trom > 


play throughout the years 
| was one ot the tnitial ubscribers to 


DISPLAY WORLD and 


was active in display work | tound the 


during the vears | 


magazine to be ot great assistance to me 
lohn H 
| 


(ain-Sloan Company, Nashville 


Dubuisson, vice-prt ident lhe 





| am indeed proud that Mr. Comertord 
Or oul store has been chosen te receive rs | 
gold plaque Tol his very rare ettort 
| shall be more than happy) ! resent tt 
when it arrive 

fhank you tor the wondertul work you 


are doimg in encouraging pgreatet 
and imagination in the 


Max Robb pre sident, [Lut Brothet 
delphia 

| want to compliment ou on having 
originated and executed the micost riginal 
and instructive idea | have ever een in 
my Veal iT) display your “Dy play on We 
view.’ lhe photographs ot all type ol 
dy plays, with the « cpert perso al «ke Crip 
tion of their construction and sal value 

the very heart of display ething 
unique, Vi ual and educational to all dy 
playmen a vell a tudent ft display 
Irwin G. Culver, Utica, N. ‘ 

eedle ti i | ila Ve f readily 
thi past 1% 7 evenl issue of DISPLAY 


WORLD and have been able tu adopt many 


leas that were presented. Your magazine 
turnishes an excellent source tor more 
lormation regarding di pla material nd 
supplies 

[| would like to echo Mz hoy J. Nash of 


the Appalachian [Electric Power | 


Roanoke, Va., in that | 


oOmipany, 


heleve if would he 


yvondertul if we could have more articl 
and pictures on utility displays teaturing 
gas and electric major appliances and small 
electrical appliances. This would be a direct 
help to me since | have taken a position 
with the Company which mvolve thie guid 
ing of displays in 43 store Since this 18 a 
new position, we are tarting trom the 


ground up, so you can well appreciate any 


help I receive from outside source Robert 
Wisconsin Power & | ight toom 


Madison, Wis 


Rk. (,rinnell, 


pally 








GLASS 


MIRRORS 








DONT PAINT 
— PARAFLEX 


PARAFLEX glass 


surface. no 


mirrore cover any 


matter what the size or 
shape. Send for an estimate or send 


vour original sample. We will cover 


it for a very nominal charge. Samples 


at all times are vour exclusive property 


PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











We tI At 
elem 


gt Port oe. 
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IS IT A STONE WALL? 


Weal! one of the amazing 
TEXTURE Fi Ex loons 
cannot De distingu shed from the 


s 4 Tennessee 
TEXTURE FLEX display materials 


40 rea’ tha? ? 


Stone 
’ 7. } >' ; ‘ 
original when seen trom but a few inches away 


This texture and other 
can be rolled ofr 


sheets which 
folded and reused time and again 
An interesting Brochure is available 


come n 4 x 8 





Reproductions of Natural 
with Startling Fidelity 


TEAXATURE-FLEX Division 


Chester Rakeman Scenic Studios, Inc. /2A 


625 W. 43rd $+.. New York 36. HN. Y. “JY 
_BRyant 9-8869 


futhenti« 
lextures 


Manufactured by 


ee 








ri , 
ee ras 





és ee ZT t* ee pe? ee W hg p EEE ILE L OLR UTR 
- 4 Bs G gf Ae cf thi , a 
Rate: $4.00 per column inch. Forms close 5th of month. 
$. , . s 
‘ ee “a > ¢ 


Dinh he is tot adie 





FOR SALE! 


lwo crowd stopping series of mechanical Christmas 


displays 


One group consisting of 7 units of Wee Willie Winkie 
and Mother Goose characters delighted over Santa s 
Visit to story book land First time used last Christmas. 


Made by Silvestri 


Second vyroup consisting of 5 Silvestri angel units. 


First time used Christmas 1953. All units mechanically 
perfect Also various size angels for use on clouds in 


store dec orations 


Photos and all details furnished on request. 


Joseph Apolinsky, Display Director 


LOVEMAN, JOSEPH & LOEB 


Birmingham, Alabama 


FOR SALE 


RIKE’S SPECTACULAR MEDIEVAL 
CHRISTMAS DECORATIONS 


You saw part of it on the cover of October 1954 Dis- 
play World, this beautiful display has been the talk of 
the retail world. 58 figures (as only Cecilia Staples can 
make them) plus swag decorations, and 6 bridges and 


94 in. 


The price is one-third of the original cost. 


FOR SALE! 20 Silvestri Skating Figures 


l wo-and-one-halt to three-and-one-half feet high chil- 


by 7/7 ft. window plaques. [Excellent condition. 


dren's figures with costumes of pastel velvet, silk and 
1954 


Setting includes bridge, white trees and branch- 


white fur. 10 are in motion (new mechanical! 
units ) 


es. Less than one-half the original cost. 


Contact J. E. VENT, Display Director 
The Rike-Kumler Company, Dayton 1, Ohio 














DEALERS WANTED 


rubbet ae plays weatherproot 


profit. Writ 
1, Wisc. 


hard ( hristma 


ellent marein of 
O. BOX 


601, Milwaukee 








SALES REPRESENTATION WANTED 


VW tern Vidwest ania Southeast territory open 1or ex 


clusive repre 


foorie N 


entation Lop COMMISSIONS, protected terri 


objection to non-confliceting line Submit all 


details im first lettes \ll replies are confidential 


Address Box 2BC 


DISPLAY WORLD 


( wtée ‘iT 


NU-ERA’S MIDWEST DISPLAYS 


Needs an aggressive qualified sales representative to take over a 
well established protected territory in Indiana and Illinois. Lines 
include Korrect-Way Displays, Monde mannequins, Allied 
Hangers, Store-Kraft Fixtures, Paulson Plastics, and many other 
top lines im our field Karnings commensurate with ability 
Write for further details and personal interview, giving all par 
ticulars concerning experience, qualifications, and family status 


Beau 


NU-ERA’S MIDWEST DISPLAYS, INC. 


808 N. 7th Street St. Louis, Mo. 

















OPPORTUNITY WITH 


ana ete 


A FUTURE FOR RARE MEN wit! 


TiSivie 


‘ Ciliientete 
THREE SALES PER DAY BRING YOU $75.00 
; necessity with | 


nnan imiis respon stole 


capable t hecome 
(retundable it 


ant met energeth 
utors it you have 1 cat mmd can put ul deposit 
returned) Write tor 


4542 North Kedzrie Avenuc, Chicago 25 





Krupnik Manufacturing Company, 





POSITION WANTED 
DISPLAY MANAGER 


Man, 6 
Store in city up to 50,000 popula 
excellent 


Young, Creative Display years desires posi 
tion with Home Owned Dept 
experience in all 
W ould be 


remodeling, painting, et 
all ofters Salary 


experience, 


Fashion 
Dept 
consider 


tion phases Ol Display, 


store desiring light 


Midwest but 


interested in 
Preter the 
arranged 


Address Box 2LM 


DISPLAY WORLD 


{ ordamator 
will 


easily 


{ are ot} 








GET OUT OF THAT RUT! 


(See page 65) 
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Salesmen Wanted 


At f tabi shed inut 


1 displa rm ict 
er showing at NADI Market Ws 
I ertain territories opet I} 
ire I Highest grade no 

‘ neta i 
« ' { ¢ 
We “ I . 
if i¢ 
sty te ni Y L} 1 
territe re " ‘ { alll 
AY nre ta VW ! ‘N I 1) 
wat ‘ | South Da | We 
rye t ested rT" ! wie . 

! ¢ fast ist f 


\ddress BOX 2HI 
(are tf DISPLAY WORLD 








Position Wanted aL Ve 
Vualit Displayman w he 
re ! inawe? i] res] ! lit 
I w le 
é f retailing. Pr 
t - ve ’ ‘ t! I 
nes (_reative practica 
marries lean habit VW | ime 
. nation position. Address Box 


2CD, care of DISPLAY WORLD 


SCULPTOR 
WANTED 


Sculptor with experienc 
im the manikin held, with 
ability to sketch preferred 
Steady position, good op 


\\ rite 


iull particulars 


1 rtunits stating 


WOLF & VINE, INC. 


225 S. Los Angeles St. 


Los Angeles 12, Calif. 








WANTED 
DISPLAY MAN 


kxpert Display man tor mid 
western town department store 

modern windows and 
store able to trim both styl 
and merchandise windows 
mens, women and childrens 
apparel and shoes. Prefer man 
w it! sign card writing ex 
perience (,ood proposition 
tor a capable and dependabl 
man Permanent position 
(;ive tull particulars in. first 
lette! Interviews will be 


arranged 


Address Box 2GH 


Care ot DISPLAY WORLD 











SALESMEN 


N WW Y ork 


top line of men’s and women’s 


display robber Ol 
fixtures desires sales repre 

sentation in the Eastern states, 
Midwest, Southwest, and West 
Coast lop commissions paid 
exclusive territories 


Address Box 2IJ 


DISPLAY WORLD 


: mr ()7 


Christmas Mechanical Window 


Silvestri Angel Double bun) ‘ 
hart t { mbal pla cl “ nota i? 
dren ingel at rh inge!| ! 
itt ly ‘ r ert ncitiol 
(rate Corian t \N 
ell ? ’ 


WM. HENGERER CO. 
Buffalo 5, WN. Y. 

















FOR SALE 


5 PC. ANIMATED 
CHRISTMAS WINDOW 
Band 
ee pertorming clown, 
Complete 
(,00d condition 
Write tor photographs and d 
tails to Mr. Therkelsen. 


DAVIDSONS 


DES MOINES, IOWA 


aa (ircus Clown 


tignt ro 


— 


| pertorming seal 
with motors 


FOR SALE 
9 UNIT XMAS DISPLAY 


Modern ree shape 


. shadow 
boxes. 34” x 48.” 


green flock 
d and diamond dusted, with 
4%” desert holly branches fin 
ished im red and white flock 
and diamond dust, complete 


with Xmas balls \daptabl 
to window or interior display 
In brand new conduiton kor 


sale, SLO) Photos qT) request 


MARKELL’S DEPT. STORE 
San Bernardino, Calif. 


LESS THAN % PRICE 


SILVESTRI 
MERRY-GO-ROUND 
\ mptlete { hry tma window 


plus 7 additional settings with 


thie Attit theme f,orgeous in 
gold and white in pertect 
operatin condition used 
only one Price melude all 
moving parts and motor mn 


excellent condition 


A. J. ROEDER 
The Wm. H. Block Company 
Indianapolis, Ind. 

















Used MANIKINS $10 
2-Piece Complete—as is. Crat 
ing charge $2.50. F.O.B. New 
Y ork 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 


Jobbers Wanted 


loblhe ! 


line of aluminum display com 


wanted to carry nev 


monents annodized it} gold and 
had Versatile. light 


Priced 


pa te] 
Wi ight and durable 


tor volume sale 


Address Box 2JK 


DISPLAY WORLD 


( are ol 








Aggressive 
SALES 
REPRESENTATIVES 
Wanted Immediately 


lo handle several start 
lingly new items that were 
widely acclaimed at the 


recent N. A. ) | Market 
Week in New York 


WE WANT - 


live wires with good fol 


top-flight 


lowing among the better 
department stores and 


specialty shops 


Territories Open: 
lhe Midwest. [The South 
west. [The Southeast and 


California 


WE. OFFER — an excep 
tional opportunity on a 


liberal straight commis 
sion basis to men who can 
do a bang-up job. Preter 
men who carry related but 
non-conflicting lines 

Write immediately viving 


full particulars to: 


ARKOW 
ASSOCIATES 


1211 Chestnut Street 
Philadelphia 7, Pa. 





























Position Wanted la 
kxperience in high-f . 
i i¢ irtrneri ‘ i7 } 
{ ‘ 
} }’ ‘ ‘ 
asters te 
Box 2KL 
(are ot DISPLA WORLD 


WANTED 


Window Trimmer and 
Display Manager 
For Men's and Ko 

and kurnishineg fore | 
perience nec if Must have 


, , 
Keterence VV rite 


Add ress Box 2MN 


(are of 1] | .) WORLD 




















(are of DISPLAY WORLD 











Position Wanted —Display manag 
Sotes shaman Badet FOR SALE 
‘ ft T a vi ‘ - - 
tore al lept '4 Price—First Season 
e1 e* Design a SILVESTRI MECHANICAL 
rant preps. Feerer tomes spears DRESDEN DOLLS 
q oat Nddre Box 2EF, Ca \ Boy kissing a girl 
DISPLAY WORLD 4. Garl curtsying to a boy 
(. (girl in bath tub scrubbing 
hack 
Position Wanted Display man 1). Boy raising stocking betor 
VA +} mMmatiawet! ii if | cara v7 ting replace with yingerbread 
‘ re ‘ ! il A t , 
ae ' ; 77 clock and candelabra 
t 1 A | t ecia Phot and detail (pti reque t 
het epe | r Vi ing ¢ 
Will 1 ferences and pl Address Box 2AB 
’ f Box 2FG ' , , 
) DISPLAY WORLD Care of DISPLAY WORLD 
WANTED Musical Instruments—-Buy or Rent 
t ne hte? j play alue (oid 
| 17 “ cy? hy 4 , =" ; : é 
‘*¢) i iti¢ { ) cribe we ™ | VN New | ‘ ' at j Inte reef? ny hapes 
Card Machine complete vit! In Instrument Tubing. We have our 
typ S176 14” ‘i >?” ay large! ow What ire your neeaer 
W rite toda 
\ddress Box 2NO 


Sid Sherman Instrument Co. 
226 S. Wabash Ave., Chicago 4, Il. 








SALESMEN AND 
DISTRIBUTORS WANTED 


APOLLO ELECTRIC CO 


600 Blue Island Avenue 
Chicago 7, Lilinois 








SALESMEN 


We | ( oast ane pit veal 

pen or ¢ j representa 

t ! mipre ‘ 

tirely diff rit ’ bet 

departme wid tl het 

tery ' rir i: , ; 
i rhict q ‘ at ed 


Address Box 2DE 


are DISPLAY WORLD 
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MODERN SCREEN | fibtrts fiers otion 
WITH REMOVABLE SHELVES 


An ideal new screen combination for general merchandise | ELECTRIC Senin 
display. Shelves are reinforced to carry a generous load. CHRISTMAS Minus 
May be used with one to four shelves. When shelves are | TREE TURNER — 
removed, it becomes a regular 3-section screen. | 


Heighth 6, Width 46° Shelves 12" x 46° long 
OSR-6-R. Complete with 4 shelves. $67-59 | | = Adjustobie 


fo most 


3-Section screen only, $29.50 § LO-S. Shelves, $9.50 Ea. | Tree Sizes! 


See your jobber or write 











ideal for holiday windows and Christmas displays’ 


Th HARRY C COHEN CO | $ throughout the store. Sturdy, dependable self- 
© ° aad | 8 starting A.C. motor. Double, built-in outlet for 


5866 BAUM BLYD. PITTSBURGH 6. PA. tree lights . . Will revolutionize your trim! 
' e* ¢« 6 


The Oldest Name in Turntables 
Available for Every Need! 











Old Fashioned ice Cream eg AR 
° roughout 
Chairs and Table the world for sales- 


Brand new! Not used! Heart shape to:sho dinplays, 18" table 
back! Heavy 5/16'" steel wire | revoly . tim 
Citcrac tunwtames = eVOlVeS 2 Times @ 


utility pieces! ; - 
No. 100 CHAIR unassembled and oe Mode! 712 


unpainted, back and legs attach 
with 8 carriage bolts Sold in nomat gg = nota: 
pairs only. $16.75 ctn. of 2 fects while “able 
No. 100S!| CHAIR assembled and ; Ceili 
painted choice of black, white or sy back saeall 
gold. $12.50 ea. chair - it ay o ; 
No. 50 TABLE BASE unassembled pangs agra Bea 


’ as well as smart 
= unpainted, no top. $12.90 ee build-up fixtures. We also produce midget frac- 


e 

5en00 00 tional H.P. electric motors, electric barbecue 
N s s ‘ 
0. 50 TABLE BASE with 30°x% turners, etc. 24 hour delivery from stock! See 
your local jobber or write us for complete 
catalog! 


KASSON DIE & MOTOR CORP. J jntegrity 
Formerly General Die & Stamping Co. 
Dept. O,. 32-14 Northern Bivd 

Long Island City |, New York 1919 














plywood top ltaminated with soda 
fountain marble paper Base 
painted choice of black, white or 
gold Shipped knocked down 
$29.95. ea 


Duplex Display & Mfg. Co. 
916 Arch St., Phila. 7, Penna. 





Since 





eeesseseseeeeeee se 
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Rakeman Scenic Studios, 
( hestet 
KR. ¢ S. Studios 
Reynolds k { 0 
Rin Studio 
kiound lubes and ( ores (0 
Vi Rubner, In (,ustave 
Russel’s of California 
Madisonia Manikins, In . ) Rustic Furniture Co., In 
Mahararn I ubru { ory 14 
Manhattan Motion Manikin Mirs.69 
Manhattan Wood Letter Co fu 
Memorial (Crass (Co 
Mitten's Display letters y Var versal Corp 
Morgan Co rh , sa Ort O., Frank VM 
Muldne ( Che , Schi , Inside Front 
orp. of America 
‘orm Co 


6Y 


Showcard Machine Co 
N Spanyer Bros 
lor; 
Display Materials eo 
m-Waener Co ° Industries, Im Stempler & Sons, Inc., Barney 
Display Cory /U sew York Display Mirs Stenswaard & Assoc., Im W 


Manutactur rik . {,roup é : 4 Store Kratt Mig ( o 
Northeratt Lighting Co 41 


‘T 
liambetr 
llanset 


>. 
as . o Hertvy 


ripe e285 4 
" j lierzbers 
hen : 


Things from Texas 
(Ohihorst, RK. A j Twinkle Displays 
(Opportu ity I: xchange ; 
oma eot 
hen Dies uit lioma ‘ 
liarry Co P 
net Mis 4 ‘ 
wr Meta Mig Lo Parallel Mtge (orp 73 
Park, Inc., Philip R W 
Presto Staple Cx 


l pson Company 


M) Walters. Inc., Ben 


Darling Mfg. Cs Inc., wre ay rod Williams, Inc., D. G 
Decorative Displays Cuteice Rack Covet ¢ Wilson Lighting and Display 
lLiecorative Viant (s i icz ‘ Victor J y/ ae 

liet alan ¢ 6 lienry \\ \ 1) ‘ { ompany /u Ohuensel] Displays VW H Window Display Form 
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whatever you have to display 
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New York City 36. 


42nd St 


z aan, = — 
ar in pare ng. oS Re MESS 
nnted Wes. pes eee ee 


INC., 3150 Randolph St., Bellwood, IIlinois 


WwW 


1] 


Inc 


visit P.B. of New York 


York 
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used 
and the name of your nearest 
in New 


products 
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of B. B. But 


Co., 
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Copyright 1953 B. B. BUTLER MEG. co., 


BOARD 
TM 
Mig 


identify 
WRITE NOW for complete descriptive literature in 


PEG 


Res 
ler 
distributor 
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SPEAKS LOUDER THAN WORDS 


Here is a new conception of Garment Racks and Brass Plated 
Fixtures designed to meet the requirements of modern store 
architecture and merchandise presentation. A complete line of 
accessory displayers, with heavy brass plating over highly 


polished steel. A full series of square tubing garment racks 
welded at all points of stress... and finished with Korrect-Way’s 
exclusive high-temperature baked enamel finishes, in a choice KORRECT-WAY 
of colors. Here are, truly, fixtures with a new flair, that you ! DISTRIBUTORS 


will tind exclusively with Korrect-Way and their distributors! 


ATLANTA, GEORGIA, 
Melvin $. Roos & Co., 181 Pryor Street 


BALTIMORE, MARYLAND, 


Baltimore Display industries, 7 S. Hanover St 


BOSTON, MASS., 


Eastern Displays, inc., 51 Kneeland Street 


‘BUFFALO 2, NEW YORK. 
Samvel C. Dutch & Son, 265 Pear! Street 


CHICAGO, ILLINOIS, 
Hecht Fixture Co., 211 $ Wacker Drive 


CINCINNATI, OHIO, 

General Display Corp., 25 Opera Place 
DALLAS , TEXAS 

Southwest Fixt. Co. Inc., 907 Commerce St 


DENVER, COLORADO, 
Walter W. Martin, 1622 Arapahoe St 


DETROIT, MICHIGAN, 
The Art Products Co., 1425 Broadway 


HAVANA, CUBA, 
Cia. de Maderas Gancedo, S. A., 
Avenida De Gancedo 


HONOLULU, HAWAII, 
Bader's Display House, Ltd., P.O. Box 3949 


' KANSAS CITY, MISSOURI 
National Equipment Corp., 919 Broadway 


LOS ANGELES 15, CALIF., 
Display Equipment Co. of Calif., Inc., 
511 W. Olympic Bivd 


LOS ANGELES, CALIF., 
B. A. Jacobs Co., 855 S. Los Angeles St 


MIAMI 32, FLORIDA; 
Morty Fay Displays, inc., 853 N. E. 2nd Av 


MINNEAPOLIS, MINNESOTA, 
L. E. Hier Display Equipm't Co., 23 N. 6th Sr 


MEMPHIS, TENNESSEE, 

Wray Williams Display Co., 2)-23 S. 2nd St 
MONTREAL, QUEBEC, CANADA, 

Fay Perm Displays, Ltd., 8 St. Catherine Sr 


NEW ORLEANS, LOUISIANA, P 
Wray Williams Display Co., 534 Canal St 


NEW YORK, NEW YORK 
Supreme Display Equipment Company 
53 West 35th Street 


OKLAHOMA CITY, OKLA., 
2 le ee) ee el ee 


PHILADELPHIA, PENNSYLVANIA 
Naythons Display Fixture Co.. 9O9 Arch St 


' PITTSBURGH, PENNSYLVANIA, 
Art R. Cohen Company, 810 Penn Avenve 


PORTLAND, OREGON, 
Mr. Roderick S. Clancy, 


ST. LOUIS, MISSOURI, 
Nu Era's Midwest Displays, inc., 808 N. 7th St 


SALT LAKE CITY, UTAH, 




















Commercial Displays, 128 Regent Street 


KORKREC T- 4 va. Love= SAN ANTONIO, TEXAS, 


LE! Fox Display Co., 1616 Camaron Street 

<T cir * 
rHE BE> 

N 3 


pie © SAN DIEGO, CALIFORNIA, 
jay D splays, 228 “B “Street 


AMERICAN FIXTURE AND MANUFACTURING COMPANY «+ 2300 Locust Street « St. Louis 3, Missouri SAN FRANCISCO. CALIFORNIA, 


Kehoe D spicy F ature Co. TT. tela | Le 


Factory Offices and Showrooms: 
CHICAGO: 220 W. ADAMS STREET . CHICAGO 6, ILLINOIS 
NEW YORK: 11 W. 42nd STREET © NEW YORK 36, NEW YORK 





